What was it like for millennials
and zillennials to spend the first
Chinese New Year in situ?
Before and after the Spring Festival, we spoke
with five friends who celebrated the occasion
in Shanghai. Based on their experiences, we
discovered diverse attitudes and a variety of
styles of celebration. Some remained loyal to
traditions and celebrated them in new ways,
while some took a different approach, using
this unique opportunity to stamp their own
individuality on to the festivities.

The 2021 Spring Festival was a unique one. Following government
recommendations, many millions who work away from their
hometowns chose to celebrate Chinese New Year in situ, becoming
the first generation known as 'Yuan Nian Ren'. This proprietary study
from Carat Culture examines the impact on lifestyle and traditions
through the experiences of five young people who celebrated the
Chinese New Year in Shanghai. As we discovered, while they may
not have made it home, they still managed to create an experience
inspired by the traditions, flavours and rituals they were longing for.
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Taking charge, presiding
over new year traditions
H, a single zillennial celebrates Chinese
New Year in Shanghai

The eve of the Spring Festival dinner
prepared by H and his friends –
After the festival, when asked how
the event was going, H sent this
photo, saying, "It's going alright,
quite well."

H has been in Shanghai for seven years. This year, he
invited friends that were also unable to return home
to his apartment on the eve of the Spring Festival to
make and enjoy a dinner together. To prepare this
feast for seven, he began gathering ingredients and
planning the menu as early as the 28th. Intending
to serve up a few large dishes, he divided up the
work between his friends. "It's my first time inviting so
many people over. I'm still a little nervous," he told us
before the event. “My friends bought so many gifts
for me, including an assorted nut tray and a rice
cooker. I've got packages all over the floor that I
don't even have time to open."
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After dinner, H and his friends
made dumplings as they
enjoyed the CCTV Spring
Festival Gala program.
Among the five friends we
interviewed, H was the most
enthusiastic about the New
Year. Calling up his friends,
inviting them over, making
dumplings... H had turned his
tiny home in Shanghai into
a small family of wanderers
who couldn't make it home.

Eating and drinking,
relaxing and having fun
J, a millennial who spent Chinese
New Year with her husband and
mother in Shanghai

For newly-married J, this was her first time celebrating
the new year in Shanghai with her husband. Her mother
also arrived in Shanghai ahead of schedule, while her
father, who had to work over the holiday, remained their
hometown. "In previous years, when I went home for the
new year, the one thing I had to do was to drink baijiu with
my dad. At dinner with my parents, the entire family would
have a drink, play wine table games, play morra – the
Fifteen- Twenty kind!" J tells me that being from northern
China, wine is a must-have during Chinese New Year. This
time, knowing her mother was coming, she also bought
her mother's favourite wine online in advance to add a
little New Year cheer.
*Since February, sales of
household items on the
Pinduoduo platform have
skyrocketed 303%. Sales
of new kitchen utensils,
including dumpling
moulds, meatball moulds,
as well as wine brewing
machines have increased
significantly, with dumpling
mold orders experiencing
an increase of over 400%.

*J's New Year's Eve dinner –
After the festival, J shared photos of their New
Year celebration; "We opened a bottle of wine
on the eve of the Spring Festival. My mother and
my husband bought white sliced chicken, made
cold dishes, and boiled dumplings my mother
had prepared during the day."
Sure enough, for J's family, the food can be
simple – wine is the most important.

*The "Gung Hey Fat Choy" filter is part of
MeituPic's new feature "Meitu Formula"
launched during the Spring Festival season.
Users can add Spring Festival-themed
stickers to create Chinese new year themed
photos or videos with a single tap. During
CNY, over 120 million Meitu filters were used
to enhance images, and overall usage
increased nine-fold.

After the first day of the new year, J
embarked on a Spring Festival trip that
she had arranged for her family. Since
the second day of the holiday, she, her
husband and her mother had spent
most of their time outdoors–shopping,
watching movies, visiting outlets and
visiting friends for dinner. She explained
that she felt as though she had been
dining out during the entire Spring
Festival, but what she remembered most
was the movie tickets: "The three of us
spent nearly 500 RMB on movies".

*According to the Ministry of Commerce,
from Chinese New Year Eve to the sixth
day of the first month (February 11 to
17th), the nation's key retail and catering
companies saw sales of approximately
821 billion RMB, an increase of 28.7%
over the 2020 Spring Festival Golden
Week and a 4.9% increase over Golden
Week the year prior.
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During Chinese New Year, J and her husband helped her mother
decorate a handmade bag – My mom recently "seeded"
(recommended) a MUJI canvas bag on RED. She's always wanted
one, so my husband and I bought one and helped her decorate it."

*In 2020, luxury brands have
launched jute canvas bags,
and J found similar blank bags
in MUJI. It has become very
fashionable to transform these
jute bags into “big-name” bags
or creative bags; the practice
started the #MUJI jute bag
transformation trend on the
Xiaohongshu platform.

Thanks to J, her mother
experienced a “younger”
Chinese New Year. While
considering the needs of her
mother, she also had a lot
of fun on her own, helping
set an example for her peers
by making hanging out with
one’s parents cool again.

Relax and upgrade the home
R, a millennial who spent Chinese
New Year with his wife in Shanghai

R and his wife have busy work schedules and often need
to put in overtime. Even at home on weekends, they
sometimes find themselves finishing up their work on the
computer. During this year's Spring Festival in Shanghai,
the couple decided to gift themselves a holiday; they
went to places they've always wanted to go but never
had a chance to - the forest park, ocean park, seaside...
everything on their list. "This New Year, we still have one
major task left – to buy a good chair," R told me a year
ago, "We both work at home, and our chairs and desks
weren't comfortable to sit on after long periods. We've
always wanted to treat ourselves to new chairs".

R's new desks and chairs
purchased during the Chinese
New Year –
R is very satisfied with the chair
he bought during the Chinese
New Year: "The chair's height
and material is more suitable
for long working days."

The living room where R and his
wife would get dressed together
– The day before the eve of the
new year, R and his wife went to
the flower market for some fresh
flowers. They also went to IKEA for
lanterns and candles. After arriving
home, they began decorating.

"During the Spring Festival
holiday, at night, my wife and
I usually get in front of the
TV and watch an old movie
together," R told us,
"I also bought myself a new
gamepad, and sometimes I
would play video games on
the TV."

*Pingduoduo's "global shopping" data shows that sales of goods
over the New Year have seen a vigorous increase. The sales of
Nintendo Switch, LEGO, and multi-function cooking pots have
nearly tripled year-on-year. Sales of imported snacks have nearly
doubled, while cat food and dog food sales have doubled.
R's life is the epitome of the struggle for many others in Shanghai.
During this holiday, they finally have what is truly their own time –
after adjusting themselves and their living spaces, they are ready
to face the challenges that lie ahead in the new year.
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Diving deep into the hobbies
T, a single zillennial who spent Chinese
New Year in Shanghai

T, a fan of reasoning and inference, has over a
hundred books on the subject under his bed. Thanks to
his friends, T recently became obsessed with LARPing
(Live Action Role Play). Nearly every day (from the
second to the eighth day of the new year holiday), T
was out LARPing with his friends. After lunch, his friends
would take him LARPing, and then they'd have dinner
together; when he got home at night, T would replay
the scripts he enacted during the day. Sometimes,
when he'd encountered more complicated scripts, he
would replay them until three or four in the morning.
"Back in my hometown, I wouldn't sleep too late
during the Spring Festival because I'd have obligations
the following day. This year has left me with more free
time," T said.

T's two most memorable LARPs –
"When I'm LARPing, I'm completely
immersed. I have been playing for
a long time these days, and now
everyone is going to cut me..."
said T, who had been LARPing for
six consecutive days and is about
to pass out.
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"During this holiday, I was able to spend
time reading my Case Closed manga
as well as reasoning and inference
magazines - I also purchased a book on
anatomy," said T, when asked what he
was doing for the rest of the new year.

*An article titled "LARP the new social
trend for millennials and zillennials"
was posted on the official People's
Daily Weibo account on the fourth day
of the first lunar month and received
180 million hits. In it, The People's Daily
stated that LARP has become this year's
top choice of millennials and zillennials
for Chinese New Year entertainment.

For someone like T who enjoys
reasoning and inference, spending
Spring Festival away from home
gives him the time and space to do
what he wants. Investing time and
money on his own hobbies and
interests seems to be a good way
to spend the new year.
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Staying in, eating out,
binge-watching
N, a single girl born in 1995, who spent
Chinese New Year in Shanghai
This is N's second year in the working world, and it's her
first time spending Chinese New Year in Shanghai. Due
to the pandemic, she, her roommate and her university
classmates chose to celebrate the new year in situ,
keeping each other company. On the eve of the new
year, N and her roommate cleaned the house, put up
Spring Festival couplets, and made dinner. Reflecting on
the occasion, N told me: "Unexpectedly, that was our most
productive day of the entire holiday. After that, we spent
most of our days watching videos at home...when it came
to food, we just order-in or buy ready-made meals."

Dramas and variety shows that N bingewatched during Chinese New Year included
- The popular Youth With You 3, Produce
Camp 2021, Shine! Super Brothers and Sisters
Who Make Waves 2 and the hot drama series
My Heroic Husband, and the less popular
Japanese offering Alice in Borderland.

N and her roommate's Chinese
New Year's Eve dinner –
"We don't cook a lot. I made
hot dishes with this meal, while
my roommate prepared cold
dishes and did the cleaning
afterwards. It took me almost
an entire afternoon to prepare
and cook," said N.
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*Data from Alibaba indicates that from January
28 to the fourth day of the first lunar month, more
than 1.3 billion people flocked to Youku for their
movie fix, with an average daily viewing time of
nearly 1.5 hours.

Looking back on the first few days of the new year
holiday, N felt that she stayed at home too much.
She had often wanted to get her roommate
to go out with her but gave up because her
roommate didn't want to move. She and her
roommate had just moved to their current home,
and their unfamiliarity with their surroundings
made her slightly reluctant to go out. In her
hometown, she lives with a big family with very
close relatives, and during the holidays, all of her
enthusiastic relatives would cook and entertain or
organize outings. "The advantage of celebrating
the New Year in Shanghai is that there are not as
many restrictions – back home, our days would
be filled with various arrangements. But this time,
it feels too free, and I'm a little bored," N told me,
as she missed the days of being with relatives at
home.

What new possibilities does
celebrating Chinese New Year
in-situ bring to the way we
celebrate Chinese New Year
in the future?
As the millennials and zillennials have steadily become the
guiding celebrators of the new year, their activities during this
time will gradually become the norm. Celebrating Chinese
New Year in-situ this time is like testing the waters, allowing
us to see the differentiation in the "new year feeling" that is
happening with the younger generation. However, even with
the differences in the way they are celebrating, there is still
some common ground, which is sure to inspire the holiday's
future.

In Shanghai, many like N have just arrived in
a new environment and have not yet fully
established their own circle; for them, celebrating
the new year alone is more like a long weekend
for them to relax and unwind. In Shanghai, many
like N have just arrived in a new environment and
have not yet fully established their own circle; for
them, celebrating the new year alone is more like
a long weekend for them to relax and unwind.
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The Spring Festival has become
a DIY long holiday
In our post-holiday interview, virtually everyone said that they
did not reject the idea of letting their families arrange their
activities when they would return home for the Spring Festival.
Still, they liked it better when they could plan their own
celebrations. The new year is always a lively and busy time at
home – having dinner on the eve of the Chinese New Year,
visiting relatives, and paying respects to elders... This series
of activities centred on family relations is generally arranged
by parents born in the 50s and 60s. As a young person, you
rarely have much personal time, much less the ability to plan
the family festivities. This year, young people independently
arranged their time both offline and online, and they had
more time to spend with friends and lovers, giving a more
robust significance to the Spring Festival.

Recreating the new year feeling
in one’s own home
Unable to go home for the holidays, many young people
still wanted to experience the feeling of the new year at
home. Some of them bought traditional Chinese New Year
foods, some decorated their homes with Spring Festival
decorations, and some invited their friends to their homes,
mirroring the practice of visiting their relatives. New Year's
Eve has the taste of staying at home, and some upgraded
their furnishings to make their spaces more livable... These
young people are bringing the Spring Festival to their small
spaces in their own ways.
This year's Chinese New Year in-situ presented the younger
generation with an opportunity to re-examine their living
spaces in a different place; in the future.
Young people are more willing to spend money to
improve their well-being and quality of life with their
smaller spaces in the city in order to recreate the feeling
of being in their hometowns.

Based on these case studies, we predict that the future will see
young people gradually take more control over their holiday
plans.
Leisure and relaxation, a practice dominated by the younger
generation, will likely rise during the Chinese New Year; The
customary visits to relatives and friends will gradually be
replaced by family and outdoor activities amongst individual
families.

02

03
Putting off the family reunion
for just a little while longer
Based on data from e-commerce websites, we can see
that online purchasing of new year-related items is in full
swing this year; everyone took to online platforms to bring
each other well wishes.
However, based on interviews, we've found that these
long-distance greetings were no substitute for going
home, and young people still valued offline gatherings
with their families. This year, those who spent the holidays
in-situ expressed their desire to go home on International
Workers' Day; one felt guilty for not being able to go
home for the Spring Festival and said he would need to
go home more often in the coming year. Sending gifts
by courier may be fast and convenient but does not
replace the thoughtfulness of delivering them in person.
While consumption of alcohol and gifts, as well as the
returning of favors, have decreased during this year's
Spring Festival, these will always exist.
On International Workers' Day, the first holiday after the
Spring Festival, parents can expect to receive a windfall
of love and gifts from their children.

Young people who've been working hard away from their
hometowns are disappointed when they're unable to
return home. Despite having to face the usual barrage of
questions from parents ("when are you getting married?"),
nagging elders, and gossiping relatives, going home for
Chinese Near Year means being able to personally see
their parents and grandparents safe and healthy, speak
with siblings back home, watch as the next generation
grows up, taste their hometown dishes... Unintentionally,
it's the pestering, lively but warm memories of the new
year that has penetrated our hearts and tightly linked our
families with the new year.
The how and where of our future new year celebrations
will continue to evolve, but the people, things we care
about, and the thoughts we convey will never change.
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Special thanks goes to the five friends who
shared their warm and special new year
experiences with us: H, J, R, T and N
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