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Award Categories & Criteria

	Award name
	Award details
	Award criteria (4 set criteria)
	Scoring criteria (Internal Colleague Vote) – out of 5
	Scoring criteria (Judging Panel) – out of 5

	Best Innovation in Social Value Initiative

	The winner of this category will be a supplier that has introduced a bold, fresh approach to Social Value delivery, clearly different from business‑as‑usual, producing inclusive outcomes that measurably improved lives and places.
	1. Originality: What’s new or different, and why it matters to residents/communities. 
2. Impact: Clear outcomes with evidence (numbers and lived experience). 
3. Inclusivity: Design and delivery that reach diverse groups fairly (this could include considerations of safeguarding, accessibility, data ethics etc)
4. Scalability/legacy: Potential to sustain, broaden reach or replicate the approach.
	Colleagues across SNG will be invited to vote for which projects to put forward as finalists for each category. 

Colleagues will be asked to score each submission from 1-5 against a statement which summarises all specific award criteria.

Scoring Criteria: 
Scores of 1-5: 
1- Strongly disagree – I strongly disagree that this submission meets the statement.
2- Disagree - I disagree that this submission adequately meets the statement.
3- Neither agree nor disagree - I feel neutral about whether this submission meets the statement.
4- Agree - I agree that this submission meets the statement.
5- Strongly agree - I strongly agree that this submission fully meets the statement.
6- evidence of delivery.

In exceptional circumstances, where submissions cannot be separated and 5 clear finalists cannot be identified, more than 5 finalists may be put forward for Judging Panel review. 

As the winner of one of our SRM categories is based on SNG Supplier Scorecard results, this award will be exempt from this scoring stage.


	Our Judging Panel will individually score each finalist, before coming together for open discussion and a final vote to determine a winner for each category. 

Scoring Criteria: 
Scores of 1-5: 
1- Poor - Either no answer is given or the response completely fails to demonstrate how the organisation has met the required criteria
2- Unsatisfactory - The answer fails to accurately describe how the organisation has delivered the award criteria.
3- Satisfactory - The answer describes how the organisation has delivered only some aspects of the award criteria and is lacks detail around evidence and outcomes.
4- Good - The answer describes how the organisation has achieved the award criteria and provides some evidence, data or specific outcomes.
5- Excellent - The answer fully describes the way in which the organisation has achieved the award criteria.  The answer is backed up with data and strong evidence of delivery.

In exceptional circumstances, where submissions cannot be separated and a clear winner cannot be agreed, the panel may agree to award multiple winners.

As the winner of one of our SRM categories is based on SNG Supplier Scorecard results, this award will be exempt from this scoring stage. However, if two submissions have exactly the same Scorecard score, the supplier who has been scored the highest the most times will be selected as the winner. 



	Customer Voice Community Impact Award 

	The winner of this category will be a project or partnership that delivered tangible, evidenced benefit for local SNG customers or community groups, with customer voice at the heart of the story.
	1. Customer voice: Preferably nominated by a community org/customer; clearly demonstrates codesign/feedback. 
2. Meaningful outcomes: Evidence of social, economic or wellbeing change as a result of the project or partnership, and evidence of the duration of the benefit.
3. Reach & equity: Who benefited from the project or partnership, how inclusion was ensured and barriers were addressed throughout



4. Trust & partnership: The project or partnership clearly demonstrates respectful, safe, community-led working. 
	
	

	Best Employment & Skills Initiative
	The winner of this category will be a supplier or partnership that achieved significant employment and skills outcomes (e.g., apprenticeships, training pathways, work placements) that moved people closer to or into enhanced employment.
	1. Needs‑led design: Clear local employability/skills need addressed, evidence that the initiative was based to suit the user needs
2. Quality outcomes: Starts, completions, qualifications, job outcomes; sustained progress. 
3. Support & progression: Mentoring, wraparound support, fair access. 
4. Evidence & learning: Data + insights that improve future delivery.
	
	

	Best Social Value Collaboration 

	The winner of this category will be two or more organisations that worked in true partnership to deliver significant, evidenced Social Value outcomes that could not have been achieved alone. This award is about celebrating collaboration no matter if it is between businesses, or between community partners and suppliers.
	1. Depth of collaboration: Shared goals, roles, governance and risk‑sharing. 
2. Collective impact: Combined outcomes > sum of parts, evidenced. 
3. Customer benefit: Clear value for communities/residents. 
4. Sustainability: Partnership built to last and learn.
	
	

	Living Your Social Purpose

	The winner of this category will be a supplier who has voluntarily delivered impactful Social Value. This category is designed to recognise the Social Value delivered from our suppliers who have no Social Value commitment within their contract(s), demonstrating proactive commitment and additionality for communities.
	1. Additionality: Not required by contract; clearly “above and beyond.” 
2. Impact & evidence: Outcomes for residents/places with data + stories. 
3. Alignment with SNG priorities: E.g., inclusion, skills, cost‑of‑living, sustainability. 
4. Replicability: Can be adopted across other contracts/areas.
	
	

	Social Value Champion 
	The winner of this category will be an individual who consistently champions, enables, and influences Social Value delivery, engaging colleagues and partners to turn plans into real outcomes.
	1. Leadership in practice: Handson enabling, problem-solving, advocacy. 
2. Influence & engagement: Mobilises teams/suppliers/partners to deliver. 
3. Results: Track record of measurable outcomes.
4. Sharing best practice: Mentors others; spreads what works. 
	
	

	Top Performing Supplier Award (SRM) 

	The winner of this category will be a supplier that delivers consistently excellent performance and represents best practice in service delivery and partnership. This supplier sets the benchmark for performance, reliability and professionalism and is viewed as a trusted partner by SNG. 

Please note that all suppliers under an active PIP during the assessment period are ineligible for this award.
	1. Strong performance: Demonstrates consistently high performance across all five SRM KPIs, with a minimum overall scorecard score of ≥85%, evidencing reliable delivery and excellence in core service areas.
2. Consistency & reliability: Shows stable KPI trends with minimal score volatility, no significant service failures, and a proven track record of resolving escalations effectively.
3. Operational excellence: Provides accurate and timely invoicing and reporting, proactively manages issues, and engages with SNG in a professional, solution‑focused manner that reflects best practice.
4. Evidence of quality: Performance is clearly substantiated through finalised SRM scorecards, KPI trend and variance analysis, stakeholder feedback, and strong contract compliance records.

	
	

	Rising Performance Award (SRM) 
	The winner of this category will be the supplier that has responded most positively to feedback, embedded improvements, and strengthened their performance and working relationship with SNG.
Please note that all suppliers under an active PIP during the assessment period are ineligible for this award.
	1. KPI improvement: Shows clear uplift in performance compared to the baseline scorecard, with demonstrable improvement in one or more previously low‑scoring KPIs such as On‑Time Delivery or Responsiveness.
2. Corrective action & engagement: Provides evidence of agreed actions taken to address performance gaps, alongside active participation in SRM meetings, reviews and improvement discussions throughout the assessment period.
3. Consistency: Demonstrates sustained improvement across multiple reporting periods, with reduced repeat issues, complaints or escalations, evidencing genuine and lasting progress.
4. Evidence of progress: Improvement is clearly supported through historical and current SRM scorecards, KPI trend data, SRM meeting notes, action logs and stakeholder feedback, showing a supplier that has responded positively to feedback and strengthened their working relationship with SNG.
	
	



Nomination Criteria:
Please note that all nominations for a Stronger Together: SNG Supplier Social Value Awards 2026 award must: 
· Have a connection to SNG: All nominations must be in relation to an SNG funded project or programme, or a partnership with SNG in some way. 
· Be relevant to the last year: The project, programme or partnership, and any outcomes used as evidence of an award must have been achieved from 1st April 2025 to 31st March 2026.
· Include beneficiary review: Any evidence of outcomes must include at least one round of beneficiary feedback or surveying so outcomes can be clearly demonstrated by someone who has benefitted. 
Notes:
· Please note: To be eligible, suppliers must be delivering goods and/or services to SNG and must not currently be subject to performance improvement measures relating to their wider contract delivery. Participation in the Stronger Together: SNG Supplier Social Value Awards 2026 will not place suppliers at any advantage or disadvantage in future tender opportunities, and all procurement processes will continue to be conducted fairly and in line with our usual equitable tendering arrangements and procurement best practice.
· The same supplier can be nominated for multiple award categories. 
· The same person can make multiple submissions for each award category. 
· Supplier’s names will NOT be retracted for scoring.
Deadlines:
Nominations close at midnight on Monday 20th April with no possibility for extension. 
Internal Colleague Voting will then take place across SNG to determine our finalists. 
Finalists will be informed of the status of their nomination around 9th May. 
Our Judging Panel will individually review each finalist’s application and complete in-depth scoring, before coming together to discuss each application and choose each award category’s winner. 
Winners will be announced at the Awards Ceremony on Tuesday 9th June. 
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