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HOW IT ALL STARTED

THINGS WERE LOOKING UP

THEN A SECOND OUTBREAK

IS THE WORST BEHIND US?

2020 has been a roller coaster with more ups and downs than we can count



1. Are we safe?

2. If the country goes into a recession, are we in trouble?

3. Will the workforce change forever?

4. Have we gone fully digital?

5. When will we be allowed to travel again?

6. Would migration help or worsen our recovery?

7. How can businesses support us in this time of need?

8. Which industries will be the most impacted?

9. How long until life is back to normal?
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Conscious of the paramount need to support clients through these times of uncertainty, dentsu Intelligence has been mapping consumer signals through our proprietary dentsu 

DISCUS WeeklyTracker, a weekly study conducted since April to understand peopleôs attitudes, behaviours and the lasting impact of crisis, giving us exclusive insights into 

how coronavirus is affecting Australian consumers. 

To measure how sentiment isshifting, we have established parameters to define consumersô mental space throughout the crisis. These stages can act as a guide to shifting 

public sentiment ïthough consumers may not always experience them linearly. 

Our approach: the stages of the crisis tracked weekly

The outbreak is spreading. I am 
uncertain about how it might 
impact my day to daylife. I am 
feeling confusion, fear or anger 

about preparing.

I am modifying my daily 
routine. There are moments of 
ŦǊǳǎǘǊŀǘƛƻƴ ŀƴŘ ŀƴȄƛŜǘȅΣ ōǳǘ LΩƳ 
trying to focus on what I can 

control.

I am moving towards settling 
into a new routine while the 

outbreak is evolving. My 
routine is starting to feel 

familiar.

I feel there has been progress 
to reduce the outbreak in the 

nation and my community. I am 
slowly starting the journey back 

to my normal routines and 
schedules.

I am fully reconnected to work 
and life without having the 

threat of the outbreak 
hanging over me. I am back to 

my routine from before.

INITIAL SHOCK COMING TO GRIPS LIVING A NEW 
NORMAL

MOVING INTO 
RECOVERY

POST-
CORONAVIRUS LIFE



Now that we are passed the second outbreak and domestic borders have reopened, 
Aussies are feeling less anxious and more confidentabout the situation
The country was on the recovery track when the second wave of infections caught us by surprise. Many of those who were already familiarised with 
the new normal went back to a state of shock and confusions. Nonetheless, overcoming the new outbreak has helped calm the nerves.

Source: dentsu Intelligence DISCUS Weekly Tracker 
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Q: Which of the stages best describes your current situation?

QLD

124ix more likely to 

be in living a post-COVID 
life (16%)

NSW

108ix more likely to 

be moving into recovery 
(29%)

WA

218ix more likely to 

be livinga post-
coronavirus life (29%)

SA

135ix more likely to 

be experiencinginitial 
shock (11%) due to 

recent lockdown

VIC

118ix more likely to 

be moving into recovery 
(31%)

National breakdown



!ǳǎǘǊŀƭƛŀΩǎ ǎǳŎŎŜǎǎ ƛƴ ƘŀƴŘƭƛƴƎ ǘƘŜ ŎǊƛǎƛǎ ŀƴŘthe prospectof a vaccinebeingavailable
soonis putting mindsbackat ease
In the early stages of the outbreak, people where confident that Australia would overcome the crisis in 2020 and life would return to normal at some 
point before the end of the year. As unexpected events unfolded, consumers had to face the harsh reality that the virus couldfollow us into 2021. 
Fortunately, the pandemic is now contained and consumers are becoming gradually less worried about the health crisis.

Source: dentsu Intelligence DISCUS Weekly Tracker 

dentsu Intelligence DISCUS Weekly Tracker

Q: Issues most concerning to you?


