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ORIOR hosts successful Investor Event  
at Culinor Food Group in Belgium 

 
 
ORIOR’s two-day Investor Event brought investors and analysts to Culinor Food Group 

in Destelbergen, Belgium. They were immersed into the world of Culinor with in-depth 

market information and tours of Culinor Food Group's main production site and its 

“Depot 52” logistics centre. An exclusive tasting of Culinor products at the “ORIOR 

House” rounded out the event. Filip De Spiegeleire, founder and CEO of Culinor Food 

Group and a member of ORIOR AG’s Management Board, explained the philosophy 

and special facets of the young and highly dynamic enterprise in his detailed presenta-

tion.  

 

ORIOR 2020 strategy on track 

CEO Daniel Lutz and CFO Ricarda Demarmels confirmed the ORIOR 2020 strategy 

and outlined the rigorous and disciplined execution of the strategy. Since the initiation 

of the strategy in the autumn of 2015, ORIOR has been working hard on every strategic 

front. With success, as an initial review of the results indicates. Scores of projects and 

measures have had a positive impact on all the objectives set out in ORIOR 2020 over 

the past two-and-a-half years. Management therefore confirms the ORIOR 2020 strate-

gy and the given objectives. 

 

Download 

Presentation ORIOR 2020 strategy 

 

Contact 

Milena Mathiuet, Head Corporate Communications & IR 

Telephone +41 44 308 65 13, E-Mail: investors@orior.ch 

 

Investor Calendar 

22 August 2018: Publication of half-year results for 2018 

1 March 2019: Publication of full year results for 2018 

11 April 2019: Annual General Meeting  

 

 
 

ORIOR – Excellence in Food 

ORIOR is an internationally active Swiss food and beverage group that combines craftsmanship 

with a pioneering spirit and thrives on entrepreneurship and strong values. The centres of 

competence have established leading positions in fast-growing niches in Switzerland and 

abroad. With Rapelli, Biotta, Ticinella, Albert Spiess, Fürstenländer Spezialitäten, Fredag, Le 

Patron, Pastinella, Culinor and Vaco’s Kitchen, ORIOR has built an impressive portfolio of 

brands and companies. 

ORIOR’s goal is to steadily create value for all stakeholders. Market intimacy, strong partner-

ships, and a lean, agile group structure provide the framework from which ORIOR is shaping 
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and driving the market landscape with innovative products, concepts and services. Motivated 

employees who take pride in their work and who assume responsibility for themselves and for 

what they do are the key for creating the extraordinary.  

We are striving for uniqueness and offer best quality in order to surprise our consumers time 

and again with enjoyable food moments. Our ambition is nothing less than Excellence in Food. 

In the 2017 financial year ORIOR Group achieved sales of CHF 585.5 million with approximately 

1600 employees. ORIOR is listed on the SIX Swiss Exchange (ORON, ISIN CH011 1677 362,  

LEI 5067 0020 I84Z A17K 9522). Further information is available at www.orior.ch 
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