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Agenda

Opening remarks by CEO

- CEO statement

- Highlights 2018

Full year 2018

- Key figures ORIOR group and segments

- Consolidated income statement and balance sheet

- Dividend

ORIOR 2020 strategy 

- Value creation model 

- Strategic pillars and overview of projects and measures 

Outlook

- Environment and market, ORIOR focus and outlook 
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CEO statement

- Good operating performance

Å Broadly based growth carried by all segments. 

Å Strong innovation in products, concepts and services. 

Å Champion Model: intradisciplinary collaboration on many initiatives, measures and concepts.

Å Persisting challenging environment with volatile raw material prices and intense competitive and pricing pressure.

- Direction-setting strategic positioning and organisation of the Group

Å Acquisition of organic pioneer Biotta adds a new category in the niche of organic vegetables and fruit juices. 

Å Interest in Casualfood marks our entry into a growing food service to-go niche. 

Å New management structure across the enlarged organisation.

2018 an operationally successful and strategically direction-setting year
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xxx

RN MMA: 

Mögliche Beispiele: 

- Neues Design Bio Energy

- MyEnergyBsp. Snacks 

- Pastinella Gastro-Range 

- Culinor: PURE 

- Fredag tbd

- Ticinella: Bresaola
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