Social Media and Communications Lead

Purpose
To shape, coordinate and deliver all South East Hockey social media and communications activity, ensuring clear, consistent and creative messaging and digital engagement with clubs, volunteers, players and the wider community. The role promotes South East Hockey’s reputation, events, and key information, while strengthening relationships and highlighting achievements across all digital channels and platforms

Key Tasks of the Role
1. Social Media Management and Content Planning
Develop, execute and monitor a content plan across all relevant social media platforms to keep members and the community informed and engaged.
· Lead the creation, scheduling and publication of engaging digital content (copy, images, video)
· Maintain regular, timely news and updates through channels such as X/Twitter, Facebook, Instagram, LinkedIn and emerging platforms
· Support event promotion, match coverage, campaigns and Area news with creative and consistent posts
· Monitor and report on channel performance and adjust strategies in response to analytics
· Respond to social media interactions, queries and feedback to foster a positive digital community

2. Strategic Communications and Brand Development
Act as brand guardian for South East Hockey’s digital presence, developing audience-appropriate messaging that supports the Area’s goals, reputation and values.
· Shape and deliver a digital communications strategy aligning with Area objectives and England Hockey standards
· Ensure all communications are on brand, accessible and adhere to safeguarding policies
· Work with the Board/committees to share key organisational messages and service announcements
· Support launch and coordination of Area-wide marketing initiatives and engagement campaigns
· Provide PR support, preparing press releases, match summaries and news briefings as needed

3. Stakeholder Engagement and Collaboration
Drive stakeholder engagement through digital channels, acting as primary contact for digital media and information requests.
· Liaise with member clubs, volunteers and athletes for content and storytelling opportunities
· Amplify achievements and milestones at club, Area and national levels
· Represent the Area online, maintaining strong relationships with partner organisations, sponsors, and England Hockey
· Support Area initiatives such as inclusion, recruitment and fundraising through targeted campaigns
· Oversee compliance with communication guidance, including safeguarding and adult/youth digital contact best practices

4. Continuous Improvement and Analytics
Evaluate communication effectiveness and recommend data-led improvements to maximise value and engagement.
· Use analytics tools to monitor channel performance and audience engagement
· Produce social media and communications reports for the Board
· Suggest and trial new approaches, platforms or content formats to grow reach and impact
· Stay up-to-date with digital communications trends and legal guidance, including GDPR and safeguarding

5. Website and Newsletter Support
Coordinate with the Webmaster and committee leads to ensure consistency and accuracy of key messages across all platforms.

· Assist with creating and distributing email newsletters and targeted updates
· Ensure news and announcements are posted promptly to both the website and social media
· Support integration of campaigns and web content for maximum audience reach
· Collaborate on visual/brand consistency across all communications

Time Commitment and Practical Arrangements
A commitment of 2–5 hours per week is typical, rising for key events or campaigns.
Location: Primarily remote/digital, with optional Area meetings
Remuneration: Voluntary, with expenses covered where agreed
Term: Ongoing, with periodic review and development support

Is this Role for you?
If you are a confident, creative communicator with digital expertise, enjoy promoting positive news, and want to help build vibrant community engagement in South East Hockey, this role offers an ideal platform for your skills.
Ideal candidates will demonstrate:
· Digital communications and social media experience (ideally in a club, sport or community setting)
· Excellent copywriting and content creation skills
· Good understanding of, or willingness to learn, digital analytics and targeted communication
· Eye for brand, visual consistency and campaign coordination
· Familiarity with safeguarding best practice in sport communications
· Collaborative, story-driven approach with initiative and reliability
· Commitment to the values of South East Hockey and England Hockey
The Social Media and Communications Lead ensures South East Hockey remains visible, connected and celebrated both within the hockey family and in the wider community, growing participation and pride across the region.

