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1. Introduction

2. Training AI literacy UB

3. Demo AI C&M

4. Closing 
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Today’s program

Source: stockimages



Individually (1 min.): 

1. Write down as many challenges and 
opportunities as possible for using GenAI in 
your work. Write down each opportunity and 
challenge on a separate post-it. 

In pairs (5 min.):

2. Discuss your post-its: are there any overarching 
themes to be found?
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Assignment: Challenges & opportunities 

Source image: freepik.com



1. Introduction in AI

2. Effective prompting

3. Responsible & critical dealing with AI

4. AI-tools & work
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Training program AI literacy



Afbeelding met tekst, schermopname, software, Webpagina

Door AI gegenereerde inhoud is mogelijk onjuist.

https://maken.wikiwijs.nl/219496


Afbeelding met tekst, schermopname, nummer, Lettertype

Door AI gegenereerde inhoud is mogelijk onjuist.

https://edu.nl/tbcw3


Source image: generated with NotebookLM (2025). 



Positive points:

1. Good engagement

2. Need for dialogue

3. Room for critical questions

4. Interactivity

5. Physical sessions vs. e-learning
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Experiences

Points to consider:

1. Time constraints

• AI literacy is a broad concept.

2. Difference in level 

3. Need for deepening



“I liked the progression from basic knowledge to 
many practical examples. Many concrete 
examples offered insight into how you can use AI 
yourself, in addition to Copilot.”

“There were many applicable examples. Two of 
them I definitely want to experiment with myself!”
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What colleagues said: 

“It was a good introduction, and all aspects 
(intro, prompting, ethics, and practical 
examples) were covered. It was accessible.”

“I liked the different perspectives and themes. It 
was also interesting for newcomers to this field 
and for those who are skeptical.”

“I think the sessions were interesting and 
informative, and it was good to hear the 
experiences of colleagues who are already 
working with it.”

“The focus on personal experiments and the 
exchange of ideas with other participants.”



How do you want to contribute to AI literacy?

Join the AI Competence Network!

Contact: Axel Jansen, Lead AI Competence Network/Innovatiemanager: a.h.m.jansen@vu.
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AICN: AI literacy group



AI in Online Marketing



Communications & Marketing14 Source: Getty Images



Trendata - 12,5 million search queries from prospective students
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Source: Trendata Dashboard



Findability of vu.nl in Google & LLM’s
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Source: Semrush Dashboard



AI in Data Analytics
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Uses of AI in Data Analytics

Enhancing operational efficiency and streamlining data workflows through AI

• Uses in Data Wrangling

• Vibe coding enhance the shift from "how to code" to "what to solve"

Maximizing analytical impact

• Pattern recognition

• AI can identify complex relationships across vast numbers of variables simultaneously

• Analyzing unstructured data

• Sentiment Analysis

• Understanding context behind large text datasets
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Motivation to apply AI in data analytics

We collect survey responses to evaluate our open days.

▪ Structured data: Ratings

▪ Unstructured data: Responses to open-ended 
questions.

Handling unstructured data is challenging:

▪ Overlooking open-ended responses – Missing out 
valuable insights

▪ Manually reading (all) responses to draw conclusions –
Costing too much time

Source: Enquête dashboard 
Bachelordagen – Power BI
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AI for (smart) text analytics

A language model can recognize and pair nouns and adjectives in sentences.

▪ "Very interesting lecture, now I understand better what I can expect..."

▪ Systematically identify how prospective students think of (an aspect of) our open days.

▪ For this task, we use the language model spaCy (open-source library in Python).

In the next step, we experimented with the Zero-shot classification technique.

▪ Our goal is to predict which aspects the respondent mentions in their answer.

▪ Model performance was poor: it could not handle bilingual data well – For now, we manually categorize 
the nouns.
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AI helps us in analyzing surveys more efficiently



AI in Graphic Design



Image: owned by VU Amsterdam







Risks of AI in image creation
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• Privacy: do not use personal data or upload VU 
Amsterdam images into AI tools.

• Copyright: AI can generate images that may 
infringe on copyright. Therefore, only use 
reliable, paid tools and always read the terms 
and conditions. You cannot claim copyright on 
AI-generated images.

• Discrimination and errors: AI can 
unintentionally make mistakes (such as 
anatomical inaccuracies) or create 
discriminatory visuals. Always assess images 
against VU Amsterdam’s visual guidelines.

Source: NOS August 3, 2024



We do not replace real people and real situations with AI visuals. 
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AI-generated images



AI in Social Media Content



Social Media Content
Higgsfield.ai 
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Source: Instagram 
@vuamsterdam



How it started

Photography by Sancho Bokhorst & Too van Velzen



Prompt 1

Source: Higgsfield.ai 



Prompt 10



Prompt 2363527191
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TextSlideTextSlideTextSlide

Questions?
 
Thank you!
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