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ADIT Corporate Identity 
This document defines a series of
guidelines that can be easily understood
and applied to all internal and external
ADIT material, while leaving room for
creative expression. The new identity can
only make a positive impact if it is used
consistently. All ADIT items should
conform to these guidelines.

If you need additional guidance on any of
the information within this document,
please contact the Marketing Department
at ADIT.
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� The global standard in international taxation
� ADIT is an advanced level specialist qualification in

international cross-border taxation
� ADIT is the global benchmark for international tax

practitioners, regardless of industry or location
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What is most 
important is the

prac�cal applica�on 
for theory.

Siddarth Banwat ADIT 
TP Ostwal & Associates, India

ADIT has helped me 
as an interna�onal 
tax prac�oner.

Quang Tran-Trung ADIT 
Grant Thornton, Malaysia

Holding the 
ADIT qualifica�on
demonstrates an

advanced exper�se 
in interna�onal tax.

Taiwo Oyedele ADIT 
Partner, Head of Tax PwC, Malaysia

ADIT, the Advanced Diploma in Interna*onal Tax from the Chartered
Ins*tute of Taxa*on (CIOT), is an advanced level specialist qualifica*on 
in interna*onal cross­border taxa*on. It enables tax professionals to
demonstrate their interna*onal tax exper*se to a global standard and
currently supports more than 2,800 students, graduates and
Interna*onal Tax Affiliates in more than 100 countries and territories.

Rigorous and challenging, the qualifica*on provides the robust
founda*on in interna*onal tax that today’s professional needs to stand
out from the crowd – rewarding you, your employer and your clients.

PAPER 1
PRINCIPLES OF INTERNATIONAL
TAXATION

PAPER 2
ADVANCED INTERNATIONAL
TAXATION (JURISDICTION)

PAPER 3
ADVANCED INTERNATIONAL
TAXATION (THEMATIC)

EXTENDED ESSAY

MANDATORY CHOICE OF ANY TWO

Globally recognised – ADIT is
acknowledged globally as the leading
qualifica*on of its type.

Challenging and rigorous – enables you
to differen*ate yourself from your peers.

Increased mobility – adds value to your
employer by giving clients confidence in
the advice they receive.

Enhanced employability – a unique
differen*ator on yourCV.

Covers issues in breadth and depth –
students receive a solid founda*on in
interna*onal tax principles.

Designed to blend academic rigour and
prac�cal applica�on – ‘real life’ prac*cal
applica*on of academic principles. 

Regularly updated – up to date with the
fast­changing developments in
interna*onal case law.

A wealth of student resources and
support – access to all the support
material you’ll need to succeed.

Designatory le ers, recogni�on and
more… en*tled to use the designatory
le+ers ADIT a�er your name on
gradua*on.

Benefits
Designed and supervised by a leading
panel of interna*onal tax prac**oners,
ADIT is awarded and administered by the
Chartered Ins*tute of Taxa*on (CIOT),
the leading professional body concerned
solely with tax in the UK.

ADIT is assessed in a modular format
and is awarded when all required papers
have been completed. Candidates are
required to complete three papers:
mandatory paper one plus their choice
of any paper two and paper three
exams. If you have a par*cular interest
or specialism, subject to approval, you
can choose to undertake an extended
essay in place of paper two or three.

Candidates are required to complete mandatory paper
1 plus their choice of any paper 2 and paper 3 exams.
If however you have a par*cular interest or specialism,
subject to approval, you can choose to undertake an
extended essay in place of paper 2 or 3.

The Qualification
Exams are held twice a year in June and
December. As the qualifica*on is
modular you can take all three exams at
the same *me, or one by one. Exams
taking place during June 2017 can be
taken as either handwri+en or a typed
exam, but from December 2017, exams
will only be offered in on­screen format.
Full informa*on about on­screen
examina*ons and how they work can be
found at www.adit.org.uk/onscreen.

You have five years to complete all
papers. But if you find yourself at the
end of that *me with papers le� to
complete, you simply need to re­register.

Sitting exams

Exams are held in loca*ons around the
world. We can also accommodate
students outside these regions in special
exams centres, but please note there
may be an addi*onal hos*ng charge for
these centres. For more informa*on
about regular and special exam centres,
please go to 

www.adit.org.uk/examcentres.

Exam centres
� Classroom based courses available.

� Distance learning – no need to spend
*me in a classroom.

� In­house training – perfect for
companies who plan to support more
than one employee through the
course.

� Detailed syllabus and all required
reading materials available on the
ADIT website.

Study options

Over 100 countries represented
with more than 2,800 ADIT

students, graduates and affiliates
on every continent and in every

business sector

Number of students, graduates 
and International Tax Affiliates

who are members of ADIT
amounted to almost 2,800 

during the past year.

Average age of ADIT student is
36, with many mid-senior and

senior-level professionals using
us to benchmark their expertise

ADIT INDUSTRY SECTOR

Industry & 
Commerce

34%

29%

23%

7%
5%

2%

Big 4 Other 
Accountancy

Law Revenue
Authority

Academia

ADIT AGE RANGE

20-30
years

23%

29%

34%

30-40
years

40-50
years

Above 50
years

14%

Paper 3
Advanced International Taxation (Thematic)
3.03: Transfer Pricing option

Paper 3
Advanced International Taxation (Thematic) continued
3.03: Transfer Pricing option

I Fundamental sources
A Tax trea/es, based on the OECD Model Conven/on and UN Model Double Tax

Conven/on, specifically Ar/cle 9 and “special rela/onship” in Ar/cles 10­12
B OECD Transfer Pricing Guidelines (TPG)
C OECD BEPS 2015 Final Reports (Ac/ons 8­10)
D UN Prac/cal Manual on Transfer Pricing for Developing Countries
E Transfer pricing li/ga/on cases (refer to the reading list)
F EUJTPF Codes of Conduct guidelines and reports

II The Arm’s Length Principle (ALP)
A Interpreta/on of the arm’s length principle and current dialogue
B Associated enterprises
C Global Formulary Appor/onment
D Recogni/on of the actual transac/ons undertaken
E Losses and the effect of government policy

III Functional analysis
A Goal of func/onal analysis
B Analysis of func/ons, assets and risks (FAR)
C Rela/ng func/onal analysis to selec/on of transfer pricing method
D En/ty characterisa/on (e.g. characterisa/on as “entrepreneur”, stripped risk

manufacturer, commissionaire, etc.)
E Prac/cal approach to undertaking func/onal analysis

IV Transfer pricing methods
A Descrip/on of methods
B Selec/on and applica/on of the method(s) (including by reference to FAR analysis, 

en/ty characterisa/on and availability of comparables); the party to be tested
V Comparability

A Significance of comparability and factors determining comparability
B Performing a comparability analysis
C Dealing with the lack of comparable data
D Sources of informa/on: internal/external comparables; “secret comparables”, 

foreign comparables
E Timing and compliance issues in comparability

VI Specific transactions
A Intra­group services

1. Different types of intra­group services
2. Transfer pricing methods
3. Direct/indirect charging and alloca/on keys
4. Interna/onal guidelines on reviewing services

B Intra­group financial transac/ons
1. Intragroup loans, credit guarantee fees, factoring or receivables, cash pooling,

and other forms of financing and credit risk transfer arrangements
2. Loan pricing including creditworthiness, interest rates and credit margins
3. Thin capitalisa/on rules and the nexus with Transfer Pricing
4. Debt pricing and/or debt amounts that result in ongoing losses or low levels

of profitability

l

VI Specific transactions continued
C Intangible property

1. The life cycle of intangibles (development, exploita/on, exit strategy)
2. Different types of intangibles
3. Models to structure the development of intangibles (e.g. contract research and

development vs. cost contribu/on/cost sharing arrangements)
4. Models for exploi/ng intangibles: for example principal structure vs. licensing out
5. Valua/on of intangible assets
6. Current developments on transfer pricing aspects of intangibles

D Business restructurings
1. The nature of business restructuring
2. Guidance on transfer pricing aspects of business restructurings including

Chapter IX of the OECD TPG
E Cost Contribu/on Arrangements/Agreements

1. Concept of a CCA including entry, withdrawal or termina/on
2. Applying the ALP in a CCA
3. Tax consequences if a CCA is not arm’s length
4. Structuring and documen/ng a CCA

VII Permanent Establishments (PEs)
A Ar/cle 5 Permanent Establishments (OECD and UN Models)
B Ar/cle 7 Business Profits (OECD and UN Models)
C Understanding the importance of PEs when dealing with transfer pricing

VIII Compliance issues
A Documenta/on

1. OECD BEPS 2015 Final Reports (Ac/on 13)
2. Country by country repor/ng, master and local file documenta/on formats

B Examina/on prac/ces, burden of proof and penal/es
C Risk assessment and risk management
D Audits

IX Avoiding Double Taxation and dispute resolution
A Adjustments
B Mutual agreement procedure, including OECD BEPS 2015 Final Reports (Ac/on 14)
C Arbitra/on Ar/cle 25(5)
D EU Arbitra/on Conven/on
E Advance Pricing Agreements

X Other issues
A Base Erosion and Profit Shi ing Project
B Interac/on between Customs Valua/on and Transfer Pricing
C Safe Harbours and Tax Incen/ves
D E­commerce and transfer pricing
E Worldwide recent developments in transfer pricing

ADIT Transfer Pricing Brochure 54 ADIT Transfer Pricing Brochure
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Introduction
The ADIT logo is a unique design. To
ensure that the logo is always of consistent
style and format, it should only be
reproduced from original artwork.

The letters ‘ADIT’ must always be used
with the horizontal rules above and below
it. The thick and thin horizontal rules used 
in the logo represent the horizontal rules
accountants use beneath figures to signify
a total amount.

The logo is available in a number of
formats and colour variations depending
on how it is to be used. 

If you are in any doubt please email:
marketing@adit.org.uk
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Variations
The ADIT logo is available in a number of
colour variations and formats. The most
commonly used version of the ADIT logo
is the two colour version which can be
reproduced using the Pantone Colour
Matching System or CMYK. 

Where there are print or cost restrictions
the logo may be used in black, white or
grey. 

The logo can also be reproduced in white
reversed out of a color or image provided
there is enough contrast for the logo to be
legible.

If you are in any doubt please email:
marketing@adit.org.uk
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LOGO – TWO COLOUR VERSION LOGO – 100% BLACK VERSION

LOGO – % TINT OF BLACK VERSION LOGO – REVERSED OUT VERSION
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Isolation area
The ADIT logo should always be legible
and unobstructed by other elements.
Surrounding the logo with clearspace
ensures prominence wherever the
logotype is applied.

Use the safety zone between the logo 
and other graphic elements such as type,
images and other logos to ensure it
retains a strong presence wherever it
appears.

Where possible, allow even more space
around the logo. The minimum safety
area is the square of the CAP height of 
the letters in the ADIT logo

If you are in any doubt please email:
marketing@adit.org.uk
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Incorrect usage
The ADIT logo must never be reproduced
from any other artwork than those
supplied by the ADIT Marketing
Department.

Illustrated examples showing incorrect
usage of the ADIT logo are shown
opposite

A The original colours of the logo must
not be changed or altered in any way.

B The proportions of the logo must not
be distorted.

C The individual letters of the logo must
not be changed.

D The logo must not be rotated. at all

If you are in any doubt please email:
marketing@adit.org.uk
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Reproduction size
The ADIT logo must be reproduced 
clearly at all times. Due to restrictions in
reproduction there is a minimum size to
which the logotype can be displayed
clearly and accurately.

In order to preserve its unique
characteristics it may never be used so
small that it is to be less than 40pts in
width in print or 40 pixels in width when
used on screen. The logo however may be
scaled up to any size.

Wherever possible original artwork should
be used as close to the final reproduction
size as possible.

If you are in any doubt please email:
marketing@adit.org.uk
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Position with other logos
Occasionally it may be necessary to
display another logotype in conjunction
with the ADIT logo. Make sure that the
logos are aligned appropriately and
present each with equal prominence.

If you are in any doubt please email:
marketing@adit.org.uk
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Position on ADIT Literature
The ADIT logo is robust and distinct
enough to be flexible in regards to its
positioning.

Placement of the logotype on ADIT
literature in most formats requires the
logotype to be positioned on the top right
hand corner of the layout. If this is not an
option then the secondary placement
must be on right hand side in the lower
third of the page.

Website
When placing the logotype within the
context of a website, position it within the
masthead and preferably within the left
hand corner.

If you are in any doubt please email:
marketing@adit.org.uk
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� The global standard in international taxation
� ADIT is an advanced level specialist qualification in

international cross-border taxation
� ADIT is the global benchmark for international tax

practitioners, regardless of industry or location
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Carron McKinney ADIT, Senior
Manager in Interna�onal Tax,
Hewle� Packard Ireland

STANDING OUT 
FROM THE CROWD

www.adit.org.uk

Academic Institutions
In an increasingly interna,onal and dynamic business landscape, how do you
make sure you stand out? With business becoming ever more cross­border
and jurisdic,onal boundaries becoming blurred, it is the professional with
knowledge of interna,onal tax that is in highest demand.

Two qualifica"ons for the "me and effort of one
If you’re already studying for an LLM or Masters in Interna,onal tax or thinking
of doing so, why not consider gaining a professional qualifica,on at the same
,me. Designed by a panel of world­leading experts, it has been created to
complement your academic degree and will provide an addi,onal benchmark
of the breadth and depth of your interna,onal tax knowledge.

Complements your academic qualifica"on –
to support your academic studies, ADIT
focuses on ‘real life’ prac,cal applica,on of
academic principles to ensure learning is
truly embedded.

Two for one – gain two qualifica,ons for the
,me and effort of one. A number of Masters
programmes offer ADIT­relevant courses,
and students can use their Masters
disserta,on to fulfil the ADIT extended
paper op,on in place of one paper.

No prerequisites – you don’t have to hold
any par,cular qualifica,ons or have any
specific experience before studying ADIT. All
you need is an email address so that we can
keep in contact with you.

Challenging and rigorous – complemen,ng
your degree, ADIT is an indicator of your
quality and status, enabling you to
differen,ate yourself from your peers by
demonstra,ng your commitment, exper,se
and employability.

Globally recognised – recognised by firms
and organisa,ons in all industries and
sectors across the world, ADIT is
acknowledged globally as the leading
qualifica,on of its type.

Increased mobility – increase your value to
employers by proving your in­depth
knowledge of interna,onal tax in mul,ple
jurisdic,ons.

Enhanced employability – acknowledged by
current and past students, as well as their
employers, as a unique differen,ator on
their CVs.

Regularly updated – exams are based on
current tax law and emerging trends,
ensuring students are up to date with the
fast­changing developments in interna,onal
case law.

Designed and supervised by a leading panel
of interna,onal tax prac,,oners, ADIT is
awarded and administered by the Chartered
Ins,tute of Taxa,on (CIOT), the leading
professional body concerned solely with tax
in the UK.

ADIT is assessed in a modular format and is
awarded when all required papers have
been completed. Candidates are required to
complete three papers: mandatory paper
one plus their choice of paper two and
paper three exams. If you have a par,cular
interest or specialism, subject to approval,
you can choose to undertake an extended
essay in place of paper two or three.

PAPER 1
PRINCIPLES OF
INTERNATIONAL
TAXATION

MANDATORY

PAPER 2
ADVANCED
INTERNATIONAL
TAXATION
(JURISDICTION)

PAPER 3
ADVANCED
INTERNATIONAL
TAXATION (THEMATIC)

EXTENDED ESSAY

CHOICE OF ANY TWO

WHY ADIT

THE QUALIFICATION

GLOBAL

CHALLENGING

PRACTICAL

VALUED

RECOGNISED

ADVANCED

UP-TO-DATE

STRUCTURED

FLEXIBLE

EMPOWERING

SPECIALIST

THOROUGH

CURRENT

INTERNATIONAL

MODERN

UNIQUE

TRANSFER PRICING
BROCHURE

Contents

� Subject areas covered
� Recommended ways to prepare for your exam
� June 2016 exam questions
� June 2016 exam answers

www.adit.org.uk
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Colour palette
A suite of colours has been selected to
make up the main ADIT colour palette.
Pantone colours – 320, 167, 301 and 526
have been chosen because they work well
together and add vibrancy and dynamism
to ADIT publications and electronic media.

For applications using the four colour
process, the ADIT colour palette can be
reproduced using the CMYK breakdown
provided. 

The breakdown for the ADIT logo to be
reproduced using the RGB colour palette
and also the colour breakdown for using
the logo on the web is also provided.

If you are in any doubt please email:
marketing@adit.org.uk
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PANTONE 320
100C 0M 31Y 7K
0R 160G 175B
WEB 00 A0 AF

PANTONE 167
0C 60M 100Y 17K
208R 111G 26B
WEB D0 6F 1A

PANTONE 301
100C 45M 0Y 18K
0R 101G 164B
WEB 00 65 A4

PANTONE 526
76C 100M 7Y 0K
101R 45G 137B
WEB 65 2D 89
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Colour – tints
The main ADIT colours can be produced 
in full colour or in percentage tints of the
original colour depending on how they
are used. Using tints is useful for
navigation and for charts, graphs and
tables etc in various programmes.

The following percentage tints are
recommended: 100%, 80%, 60%, 40% 
and 20%. Please note that the ADIT logo
must not be reproduced in tints.

If you are in any doubt please email:
marketing@adit.org.uk
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PANTONE 320
100%

80% 60% 40% 20%

PANTONE 167
100%

80% 60% 40% 20%

PANTONE 301
100%

80% 60% 40% 20%

PANTONE 526
100%

80% 60% 40% 20%
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Fonts
Calibri and Helvetica Neue Condensed 
are the main fonts to be used in all
correspondence and presentations
created internally at ADIT. Both have been
selected as they are widely available on 
all computers and they are available in
several weights and also in italics.

Calibri is to be used as the main text face.
It should appear in the majority of
situations and can be displayed using
regular, italic, bold and bold italic fonts. 

Helvetica Neue Condensed is to be used
for primary headlines and captions to
provide impact and contrast.

Text size will vary depending on the type
of publication and the amount of copy. In
all cases text must be legible, easy-to-read
and follow the brand guidelines. Type
should never appear below 5pt. There is
no maximum limit to type size.

If you are in any doubt please email:
marketing@adit.org.uk
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Calibri

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!”£$@%&*/(?)-=

Helvetica Neue Condensed

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!”£$@%&*/(?)-=
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Usage
Calibri is the primary body copy typeface
and is to be used for all standard sized
text and introductory copy. It can be
displayed using regular, italic, bold and
bold italic fonts. It is usually between 8
and 14 points in size.

Main headings
Main headings are to be set in Helvetica
Neue Bold Condensed.

When a variety of type sizes and weights
are used ensure the differences between
them are clearly recognisable. The
contrast creates clear, strong and
consistent designs.

Try to avoid using a lot of different
typesizes and weights together as this will
simply confuse the layout and make the
message less effective.

If you are in any doubt please email:
marketing@adit.org.uk
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What is most 
important is the

prac�cal applica�on 
for theory.

Siddarth Banwat ADIT 
TP Ostwal & Associates, India

ADIT has helped me 
as an interna�onal 
tax prac�oner.

Quang Tran-Trung ADIT 
Grant Thornton, Malaysia

Holding the 
ADIT qualifica�on
demonstrates an

advanced exper�se 
in interna�onal tax.

Taiwo Oyedele ADIT 
Partner, Head of Tax PwC, Malaysia

ADIT, the Advanced Diploma in Interna*onal Tax from the Chartered
Ins*tute of Taxa*on (CIOT), is an advanced level specialist qualifica*on 
in interna*onal cross­border taxa*on. It enables tax professionals to
demonstrate their interna*onal tax exper*se to a global standard and
currently supports more than 2,800 students, graduates and
Interna*onal Tax Affiliates in more than 100 countries and territories.

Rigorous and challenging, the qualifica*on provides the robust
founda*on in interna*onal tax that today’s professional needs to stand
out from the crowd – rewarding you, your employer and your clients.

PAPER 1
PRINCIPLES OF INTERNATIONAL
TAXATION

PAPER 2
ADVANCED INTERNATIONAL
TAXATION (JURISDICTION)

PAPER 3
ADVANCED INTERNATIONAL
TAXATION (THEMATIC)

EXTENDED ESSAY

MANDATORY CHOICE OF ANY TWO

Globally recognised – ADIT is
acknowledged globally as the leading
qualifica*on of its type.

Challenging and rigorous – enables you
to differen*ate yourself from your peers.

Increased mobility – adds value to your
employer by giving clients confidence in
the advice they receive.

Enhanced employability – a unique
differen*ator on yourCV.

Covers issues in breadth and depth –
students receive a solid founda*on in
interna*onal tax principles.

Designed to blend academic rigour and
prac�cal applica�on – ‘real life’ prac*cal
applica*on of academic principles. 

Regularly updated – up to date with the
fast­changing developments in
interna*onal case law.

A wealth of student resources and
support – access to all the support
material you’ll need to succeed.

Designatory le ers, recogni�on and
more… en*tled to use the designatory
le+ers ADIT a�er your name on
gradua*on.

Benefits
Designed and supervised by a leading
panel of interna*onal tax prac**oners,
ADIT is awarded and administered by the
Chartered Ins*tute of Taxa*on (CIOT),
the leading professional body concerned
solely with tax in the UK.

ADIT is assessed in a modular format
and is awarded when all required papers
have been completed. Candidates are
required to complete three papers:
mandatory paper one plus their choice
of any paper two and paper three
exams. If you have a par*cular interest
or specialism, subject to approval, you
can choose to undertake an extended
essay in place of paper two or three.

Candidates are required to complete mandatory paper
1 plus their choice of any paper 2 and paper 3 exams.
If however you have a par*cular interest or specialism,
subject to approval, you can choose to undertake an
extended essay in place of paper 2 or 3.

The Qualification
Exams are held twice a year in June and
December. As the qualifica*on is
modular you can take all three exams at
the same *me, or one by one. Exams
taking place during June 2017 can be
taken as either handwri+en or a typed
exam, but from December 2017, exams
will only be offered in on­screen format.
Full informa*on about on­screen
examina*ons and how they work can be
found at www.adit.org.uk/onscreen.

You have five years to complete all
papers. But if you find yourself at the
end of that *me with papers le� to
complete, you simply need to re­register.

Sitting exams

Exams are held in loca*ons around the
world. We can also accommodate
students outside these regions in special
exams centres, but please note there
may be an addi*onal hos*ng charge for
these centres. For more informa*on
about regular and special exam centres,
please go to 

www.adit.org.uk/examcentres.

Exam centres
� Classroom based courses available.

� Distance learning – no need to spend
*me in a classroom.

� In­house training – perfect for
companies who plan to support more
than one employee through the
course.

� Detailed syllabus and all required
reading materials available on the
ADIT website.

Study options

Over 100 countries represented
with more than 2,800 ADIT

students, graduates and affiliates
on every continent and in every

business sector

Number of students, graduates 
and International Tax Affiliates

who are members of ADIT
amounted to almost 2,800 

during the past year.

Average age of ADIT student is
36, with many mid-senior and

senior-level professionals using
us to benchmark their expertise

ADIT INDUSTRY SECTOR

Industry & 
Commerce

34%

29%

23%

7%
5%

2%

Big 4 Other 
Accountancy

Law Revenue
Authority

Academia

ADIT AGE RANGE

20-30
years

23%

29%

34%

30-40
years

40-50
years

Above 50
years

14%

HELVETICA NEUE CONDENSED
IS TO BE USED IN CAPTIONS
AND GRAPHICS IN MARGINS.

HELVETICA NEUE CONDENSED
IS TO BE USED IN CAPTIONS
AND GRAPHICS IN MARGINS.

CALIBRI IS TO BE USED IN
MAIN BODY TEXT.

HELVETICA NEUE CONDENSED IS TO BE USED IN DIAGRAMS.

HELVETICA NEUE CONDENSED IS TO BE USED
IN MAIN HEADINGS

Average age of ADIT student is
36, with many mid-senior and

senior-level professionals using
us to benchmark their expertise

PAPER 2
ADVANCED INTERNATIONAL
TAXATION (JURISDICTION)

The Qualification

ADIT has helped me 
as an international 

tax practioner.
Quang Tran-Trung ADIT 
Grant Thornton, Malaysia
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Screen fonts
Arial is is to be used as the default on-
screen typeface. It is used for all online
applications where the primary fonts can’t
be used for technical reasons.

If you are in any doubt please email:
marketing@adit.org.uk
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Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!”£$@%&*/(?)-=

Arial Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!”£$@%&*/(?)-=
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Coloured stripe
A vertical tinted turquoise stripe has been
introduced to carry information such as
captions, quotes and diagrams and also to
provide a contrast with the main body
text.

The ADIT turquoise stripe should be set to
an opacity of 15% Pantone 320 on white
backgrounds. It is to run over the top of
photographs so the image appears
through the turquoise stripe.

The width of the stripe can vary
depending on the information to be
conveyed. 

In some instances due to the narrow
width of the page, such as in Banner
stands, it may be difficult to include. In
instances such as this the stripe does not
have to be used.

If you are in any doubt please email:
marketing@adit.org.uk
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� The global standard in international taxation
� ADIT is an advanced level specialist qualification in

international cross-border taxation
� ADIT is the global benchmark for international tax

practitioners, regardless of industry or location

www.adit.org.uk

Carron McKinney ADIT, Senior
Manager in Interna�onal Tax,
Hewle� Packard Ireland

STANDING OUT 
FROM THE CROWD

GLOBAL

CHALLENGING

PRACTICAL

VALUED

RECOGNISED

ADVANCED

UP-TO-DATE

STRUCTURED

FLEXIBLE

EMPOWERING

SPECIALIST

THOROUGH

CURRENT

INTERNATIONAL

ROBUST

MODERN

UNIQUE

Subject areas covered

Text here would be about the benefits of taking any of ADIT’s papers. Text here
would be about the benefits of taking any of ADIT’s papers. Text here would be
about the benefits of taking any of ADIT’s papers. Text here would be about the
benefits of taking any of ADIT’s papers. Text here would be about the benefits
of taking any of ADIT’s papers. Text here would be about the benefits of taking
any of ADIT’s papers. 

Text here would be about the benefits of taking any of ADIT’s papers. 

Text here would be about the benefits of taking any of ADIT’s papers. Rures 
vix comiter deciperet apparatus bellis, iam adlaudabilis rures circumgrediet
umbraculi. Verecundus concubine infeliciter adquireret fiducias. Cathedras
agnascor Octavius. Zothecas spinosus praemuniet sa3s adlaudabilis rures, ut
apparatus bellis corrumperet fiducias. Quadrupei vocificat Medusa, quod
chirographi circumgrediet Augustus. Op3mus quinquennalis fiducias deciperet
agricolae, e3am chirographi aegre infeliciter agnascor adlaudabilis umbraculi,
semper bellus quadrupei spinosus praemuniet quinquennalis matrimonii.

Benefits

Suis comiter vocificat ossifragi, e3am Caesar senesceret Pompeii, iam fragilis
oratori divinus amputat saetosus zothecas, quamquam fiducias imputat
matrimonii. Ossifragi praemuniet umbraculi, semper perspicax rures infeliciter
miscere pretosius syrtes. Zothecas deciperet matrimonii, et agricolae imputat
ossifragi, quod agricolae corrumperet tremulus quadrupei, semper oratori
adquireret cathedras, quod saetosus zothecas miscere Octavius, e3am catelli
iocari zothecas, utcunque oratori suffragarit matrimonii. Suis vocificat
adlaudabilis fiducias. Suis frugaliter deciperet umbraculi.

Matrimonii suffragarit Medusa. Cathedras amputat rures. Octavius deciperet
matrimonii, ut tremulus ossifragi insectat suis, semper perspicax cathedras
lucide miscere adlaudabilis zothecas. Concubine incredibiliter spinosus
suffragarit cathedras.

Paper 3: Transfer Pricing
Subject Areas Covered

ADIT Transfer Pricing Brochure 32 ADIT Transfer Pricing Brochure

Flexibility is at the heart of ADIT, both in the way
it’s structured and your study op+ons. 

To ensure you have a robust founda+on
knowledge, but can tailor ADIT to your par+cular
requirements or ambi+ons, flexibility is built in.
All students are required to take the ‘Principles 
of Interna­+onal Taxa+on’ paper to a,ain a
thorough grounding in the key issues of the
moment, before being able to focus on the tax
regimes of par+cular countries, or areas or
themes in interna+onal tax. If you have a very
specific interest in par+cular areas of tax or
jurisdic+ons, you can choose to write a thesis 
in place of one of the paper op+ons. 

Study in a way and at a pace that suits you
There are study op+ons to suit everyone, from
classroom learning to self­study. Whatever your
preference, you’ll find a method and providers
that works for you.
• Classroom­based courses are available from 

a range of commercial providers around the
world. You can find a list of course providers
here.

• Distance learning – get the study materials
and support from a course provider without
having to spend +me in a classroom. Find a list
of distance learning providers here.

• In­house training – perfect for companies who
plan to support more than one employee
through the course. Find a list of in­house
training providers here. 

• Prefer self­study? You’ll find a detailed syllabus
and all the reading materials you’ll need on
the ADIT website.

Works with your #me commitments
Exams are held twice a year and are offered in
both on­screen and handwri,en formats. As ADIT
is modular you can take all three exams at the
same +me, or one at a +me – whatever suits you
best. To demonstrate your progress and keep you
mo+vated, cer+ficates are awarded in Principles
of Interna+onal Taxa+on and Advanced
Interna+onal Taxa+on (Thema+c): Transfer
Pricing.

You also have five years to complete the
qualifica+on. But if you find yourself at the end of
that +me with exams le� to take, you simply need
to re­register. To ensure that your knowledge is
up­to­date, any exams passed more than five
years previously will need to be retaken.

FLEXIBILITY
BUILT IN

4 ADVANCED DIPLOMA IN INTERNATIONAL TAXATION

I have found the ADIT to be an invaluable asset
in my current role as a Senior Manager in
Interna(onal Tax for Palm; which is a Global
Business Unit of Hewle) Packard. The pursuit of
the qualifica(on has, to date, provided me with
both the theore(cal understanding of many of
the issues faced on a day to day basis as well as
helping me to apply that theory to prac(cal
scenarios. In a compe((ve industry I have found
the pursuit of the qualifica(on to be
acknowledged by both my peers and by
employers as a unique selling point on my CV.

Carron McKinney ADIT, Senior Manager in
Interna�onal Tax, Hewle� Packard Ireland

PRACTICAL

ADVANCED DIPLOMA IN INTERNATIONAL TAXATION 5

THE VERTICAL ADIT GREEN
BAND IS TO BE USED TO
HIGHLIGHT CAPTIONS,
QUOTES AND DIAGRAMS.

Today’s interna2onal tax professionals are increasingly required to be mobile,
and have an understanding of more than  one taxa2on system. ADIT, the
Advanced Diploma in Interna2onal Tax from the Chartered Ins2tute of Taxa2on
(CIOT), is an advanced level specialist qualifica2on in interna2onal cross­
border taxa2on. It enables tax professionals to demonstrate their interna2onal
tax exper2se to a global standard and currently supports more than 2,800
students, graduates and Interna2onal Tax Affiliates in more than 100 countries
and territories.

Rigorous and challenging, the qualifica2on provides the robust founda2on in
interna2onal tax that today’s professional needs to stand out from the crowd –
rewarding you, your employer and your clients.

Globally recognised – Recognised by firms and
organisa2ons in all industries and sectors across
the world, ADIT is acknowledged globally as the
leading qualifica2on of its type.

Challenging and rigorous – ADIT is an indicator
of your quality and status, enabling you to
differen2ate yourself from your peers by
demonstra2ng your commitment, exper2se and
employability.

Increased mobility – add value to your employer
by proving your in­depth knowledge of
interna2onal tax in mul2ple jurisdic2ons, giving
clients confidence in the advice they receive.

Enhanced employability – acknowledged by
current and past students, as well as their
employers, as a unique differen2ator on their
CVs.

Covers issues in breadth and depth – the
qualifica2on is structured to ensure all students
receive a solid founda2on in interna2onal tax
principles before specialising in either a par2cular
jurisdic2on or area of taxa2on.

Designed to blend academic rigour and prac�cal
applica�on – as well as theory, ADIT focuses on
‘real life’ prac2cal applica2on of academic
principles to ensure learning is truly embedded. 

Regularly updated – exams are based on current
tax law and emerging trends, ensuring students
are up to date with the fast­changing
developments in interna2onal case law.

A wealth of student resources and support –
from detailed syllabi to past exam answer, thesis
guidance to branch events and a student
newsle3er, as an ADIT student you’ll have access
to all the support material you’ll need to succeed.

Designatory le ers, recogni�on and more…
On gradua2on, you will be en2tled to use the
designatory le3ers ADIT a#er your name, as 
well as having the op2on of becoming an
Interna2onal Tax Affiliate of the CIOT.

Benefits

Over 100 countries represented
with more than 2,800 ADIT

students, graduates and affiliates
on every continent and in every

business sector

PAPER 1 PRINCIPLES OF INTERNATIONAL TAXATION
This paper is based on the OECD Model Conven2on, and is
compulsory for all candidates. The focus is on key issues such as
principles of interna2onal tax law, residence, double taxa2on
and treaty interpreta2on, transfer pricing, the work of the OECD
and interna2onal tax avoidance.

PAPER 2 ADVANCED INTERNATIONAL TAXATION (JURISDICTION)
Each of these papers addresses a country’s tax regime regarding
interna2onal tax ma3ers. 

Candidates can submit an extended essay in place of one of the exam choices.

PAPER 3 PRINCIPLES OF INTERNATIONAL TAXATION (THEMATIC)

EXTENDED ESSAY

Each of these papers addresses interna2onal tax issues
concerning a specific area of taxa2on, or a transna2onal
grouping such as the EU. You should be able to answer
ques2ons on interna2onal tax in rela2on to the chosen subject.
This may require awareness of mul2ple countries’ tax systems,
to the extent that those systems interact with, and impact upon,
the chosen area of taxa2on.

Designed and supervised by a leading panel of
interna2onal tax prac22oners, ADIT is awarded
and administered by the Chartered Ins2tute of
Taxa2on (CIOT), the leading professional body
concerned solely with tax in the UK.

ADIT is assessed in a modular format and is
awarded when all required papers have been
completed. Candidates are required to complete
three papers: mandatory paper one plus their
choice of any paper two and paper three exams.
If you have a par2cular interest or specialism,
subject to approval, you can choose to undertake
an extended essay in place of paper two or three.

Exams are held twice a year in June and
December. As the qualifica2on is modular you
can take all three exams at the same 2me, or one
by one. Exams taking place during June 2017 can
be taken as either handwri3en or a typed exam,
but from December 2017, exams will only be
offered in on­screen format. Full informa2on
about on­screen examina2ons and how they
work can be found at www.adit.org.uk/onscreen.

You have five years to complete all papers.
But if you find yourself at the end of that 2me
with papers le# to complete, you simply need to
re­register.

The Qualification Sitting Exams

� Classroom based courses are available from 
a range of commercial providers around the
world.

� Distance learning – get the study materials
and support from a course provider without
having to spend 2me in a classroom.

� In­house training – perfect for companies
who plan to support more than one
employee through the course.

� Prefer self study? You’ll find detailed syllabus
and all the reading materials you’ll need on
the ADIT website.

Exams are held in loca2ons around the world,
and in June 2017 will be available in our regular
exam centres in Brazil, Cyprus, Egypt, Greece,
Hong Kong, Hungary, India (Delhi and Mumbai),
Indonesia, Ireland, Kazakhstan, Kenya,
Luxembourg, Malta, Mauri2us, Romania,
Singapore, Slovakia, Spain, Switzerland, the UAE,
Uganda, the UK and the USA (New York).

We can also accommodate students outside
these regions in special exams centres, but
please note there may be an addi2onal hos2ng
charge for these centres. For more informa2on
about regular and special exam centres, please
go to www.adit.org.uk/examcentres.

Study Options Exam Centres

www.adit.org.uk
www.adit.org.uk

Candidates have five years 
to complete all ADIT papers. If
you find yourself at the end of
that time with papers left to
complete, you simply need 

to re-register.

Number of students, graduates 
and International Tax Affiliates

who are members of ADIT
amounted to almost 2,800 

during the past year.

AUSTRALIA IRELAND
CHINA MALTA
CYPRUS SINGAPORE
HONG KONG UNITED KINGDOM
INDIA UNITED STATES

PRINCIPLES OF INTERNATIONAL TAXATION

EU DIRECT TAX
EU VAT
TRANSFER PRICING
UPSTREAM OIL AND GAS

CO
M

PU
LS

O
RY

AN
Y 
TW

O

ADIT INDUSTRY SECTOR
1 Industry & Commerce
2 Big 4
3 Other Accountancy
4 Law
5 Revenue Authority
6 Academia

1

2

3

4
5 6

Your options

What is most 
important is the

prac�cal applica�on 
for theory.

Siddarth Banwat ADIT 
TP Ostwal & Associates, India

ADIT has helped me 
as an interna�onal 
tax prac�oner.

Quang Tran-Trung ADIT 
Grant Thornton, Malaysia

Average age of ADIT student is
36, with many mid-senior and

senior-level professionals using
us to benchmark their expertise
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Headings and titles
To ensure consistency across ADIT
publications ensure main brochure cover
titles are positioned top left of the page.

A4 brochure titles are 36pt Helvetica
Neue Bold Condensed all uppercase on
33pt leading.

Ensure cap height of title is positioned
level with the upper horizontal stripe of
the ADIT logo on top right hand corner of
the page.

ADIT website address is positioned at
bottom of turquoise stripe, aligned ranged
left with the ADIT logo. Typesize is 12pt
Helvetica Neue Condensed Bold on A4
publications.

If you are in any doubt please email:
marketing@adit.org.uk
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� The global standard in international taxation
� ADIT is an advanced level specialist qualification in

international cross-border taxation
� ADIT is the global benchmark for international tax

practitioners, regardless of industry or location

www.adit.org.uk

STAND OUT FROM
THE CROWD

www.adit.org.uk

ACADEMIC 
INSTITUTIONS

Two qualifica"ons for the "me and effort
of one – If you’re already studying for an
LLM or Masters in Interna,onal tax or
thinking of doing so, why not consider
gaining a professional qualifica,on at the
same ,me.

WHY ADIT

ADIT has helped me 
as an interna,onal 

tax prac,oner.

Quang Tran-Trung ADIT 
Grant Thornton, Malaysia

What is most 
important is the

prac�cal applica�on 
for theory.

Siddarth Banwat ADIT 
TP Ostwal & Associates, India

Complements your academic qualifica"on
� ADIT focuses on ‘real life’ prac,cal

applica,on of academic principles.
Two for one
� Gain two qualifica,ons for the ,me and

effort of one.
No prerequisites
� You don’t have to hold any par,cular

qualifica,ons or have any specific
experience before studying ADIT.

Challenging and rigorous
� Complemen,ng your degree, ADIT is an

indicator of your quality and status.

THE QUALIFICATION
ADIT is awarded and administered by the
Chartered Ins,tute of Taxa,on (CIOT), the
leading professional body concerned solely
with tax in the UK.

Candidates are required to complete three
papers: mandatory paper one plus their
choice of paper two and paper three exams.
If you have a par,cular interest or
specialism, subject to approval, you can
choose to undertake an extended essay in
place of paper two or three.

Globally recognised
� Acknowledged globally as the leading

qualifica,on of its type.
Increased mobility
� Increase your value to employers by

proving your in­depth knowledge of
interna,onal tax in mul,ple jurisdic,ons.

Enhanced employability
� Acknowledged  as a unique differen,ator

on CVs.
Regularly updated
� Exams based on current tax law and

emerging trends.

PAPER 1
PRINCIPLES OF
INTERNATIONAL
TAXATION

MANDATORY

PAPER 2
ADVANCED
INTERNATIONAL
TAXATION
(JURISDICTION)

PAPER 3
ADVANCED
INTERNATIONAL
TAXATION (THEMATIC)

EXTENDED ESSAY

CHOICE OF ANY TWO

TRANSFER PRICING
BROCHURE

Contents

� Subject areas covered
� Recommended ways to prepare for your exam
� June 2016 exam questions
� June 2016 exam answers

www.adit.org.uk

CONSISTENT POSITIONING AND SIZE OF
TITLES ENSURES CONSISTENCY ACROSS 
ADIT PUBLICATIONS

ADIT WEBSITE ALWAYS POSITIONED 
AT BOTTOM OF GREEN STRIPE
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www.adit.org.uk

A4 grid – two column
The page is divided into two columns 
of equal width and a single narrow
column. The two wider columns are to be
used only for main text. Depending on the
amount of overall copy and space
available, the text size would normally 
be about 9 or 10pt with 12pt leading.

The narrower column towards the page
edge is to be only used for secondary text,
captions and diagrams.

If you are in any doubt please email:
marketing@adit.org.uk
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www.adit.org.uk

A4 grid – single column
The page is divided into a single wide
columns and a single narrow column. The
wider columns is to be used for main text.
Depending on the amount of overall copy
and space available, the text size would
normally be about 9 or 10pt with 12pt
leading.

The narrower column towards the page
edge is to be only used for secondary text,
captions and diagrams.

If you are in any doubt please email:
marketing@adit.org.uk
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Images
ADIT images should reflect the ethos and
style of ADIT. Images should be engaging,
original and memorable.

Ensure images are bright and sharp.
Images should not be cold and clinical in
their look and feel but reflect a bright and
positive outlook.

Ensure images maintain a certain level of
consistency in tone through adjustments
to the image’s brightness, contrast and
vibrancy. This is particularly important
when dealing with stock imagery.

If you are in any doubt please email:
marketing@adit.org.uk
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IMAGE – SINGLE COLOUR IMAGE – DUOTONE IMAGE – 4 COLOUR PROCESS



www.adit.org.uk

Consistency
When using any images in publications 
or electronic media, it is important to
maintain the same tone throughout by
ensuring the images appear to be from
the same set. 

This can be achieved, for example, by
making sure the images have the same
photographic style throughout, by
cropping the images consistently, by
making sure heads and figures are visually
the same size or just by balancing the
images tonally. 

If you are in any doubt please email:
marketing@adit.org.uk
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Banner Stands
Banner design should follow the normal
ADIT style with the logo being positioned,
top right with the vertical tinted turquoise
stripe running down the right hand edge 
of the banner stand.

Due to the narrow format of the stands
careful consideration must be given to 
the space available for text and images.

If you are in any doubt please email:
marketing@adit.org.uk

20 ADIT Brand Guidelines

BRAND IDENTITY 
GUIDELINES
EXHIBITIONS

STANDING 
OUT FROM 
THE CROWD
www.adit.org.uk

Carron McKinney ADIT, Senior Manager in
Interna�onal Tax, Hewle� Packard Ireland

www.adit.org.uk

John Avery Jones
Pump Court Tax Chambers

Philip Baker
University of Oxford
Malcolm Gammie

London School of Economics
Prof. Dr Luís Eduardo Schoueri

University of São Paulo
Dr Partho Shome

Ministry of Finance, 
Government of India

Prof. Dr Kees Van Raad
University of Leiden

Jefferson VanderWolk
EY, Washington, DC
Prof. Richard Vann
University of Sydney

These renowned interna%onal tax
prac%%oners and scholars from the
Academic Board and supervise ADIT

Academic Board mee%ngs are 
chaired by:

Jim Robertson
Shell

www.adit.org.uk

www.adit.org.uk

Over 100 countries
represented with more

than 2,800 ADIT
students, graduates

and affiliates on every
continent and in every

business sector

Average age 
of ADIT student is 

36, with many mid-
senior and senior-level
professionals using us

to bench-mark their 
expertise

� The global standard in
international taxation

� ADIT is an advanced level
specialist qualification in
international cross-border
taxation

� ADIT is the global benchmark for
international tax practitioners,
regardless of industry or location

www.adit.org.uk

www.adit.org.uk
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PowerPoint
The consistent visual theme required in
PowerPoint presentations is reinforced 
by the ADIT vertical turquoise tinted
stripe and consistent positioning of the
ADIT logo in the top right hand corner.

Graphics are to be kept simple, allowing
for plenty of white space. The amount of
text and number of bullet points is to be
kept to minimum.

The less clutter there is on the slides, the
more powerful the visual message will
become.

If you are in any doubt please email:
marketing@adit.org.uk
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THE GLOBAL STANDARD IN 
INTERNATIONAL TAXATION

Advanced Diploma in Interna.onal Taxa.on www.adit.org.uk

FACTS AND FIGURES

• 2,900 Graduates, Affiliates and Students

• 75% of popula.on outside the UK

• 110 countries and territories represented –
every con.nent, major market centre, and
business sector

• Average age 36 years

Advanced Diploma in Interna.onal Taxa.on www.adit.org.uk www.adit.org.uk

WHAT IS ADIT?

Advanced Diploma in Interna.onal Taxa.on

COMPULSORY PAPER

PAPER 1
PRINCIPLES OF INTERNATIONAL TAXATION

STUDENTS SELECT ANY TWO OPTION PAPERS

PAPER 2
ADVANCED INTERNATIONAL TAXATION

AUSTRALIA CHINA

CYPRUS HONG KONG

INDIA IRELAND

MALTA SINGAPORE

UNITED KINGDOM UNITED STATES

PAPER 3
ADVANCED INTERNATIONAL TAXATION

EU DIRECT TAX EU VAT

TRANSFER PRICING UPSTREAM OIL & GAS

EXTENDED ESSAY
Candidates may write an extended essay 
in place of one Paper 2 or Paper 3 exam,
consis.ng of 15,000 to 20,000 words.

EXAMINATION STRUCTURE
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Face Book, Twitter & LinkedIn
Social Media sites require logos in a
variety of sizes but nearly all of the sites
require that logos need to be square and
simple. In many cases, expecting to use
full-blown versions of company logos is
unrealistic – very small avatars or favicons
may need to be tweaked at the pixel level
to improve legibility. 

Below is a list of standard dimensions for
the Profile Picture in the most popular
Social Media sites.

Facebook: 180 x 180 pixels
Twitter: 400 x 400 pixels
LinkedIn: 300 x 300 pixels
Instagram: 110 x 110 pixels

If you are in any doubt please email:
marketing@adit.org.uk
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ADIT Website
There is no standard size for logos on
websites. It depends on the design of
both the site and the logo. The logo needs
to be big enough so that it an be easily
read, but not so large that it distracts or
makes the design too unbalanced. 

If you are in any doubt please email:
marketing@adit.org.uk
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