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ORIOR
Disclaimer

This presentation is not a prospectus within the meaning of Article 652A of the Swiss Code of Obligations, nor is it
a listing prospectus as defined in the listing rules of the Six Swiss Exchange AG or a prospectus under any other
applicable laws.

These materials do not constitute or form part of any offer to sell or issue, or any solicitation or invitation of any
offer to purchase or subscribe for, any securities, nor shall part, or all, of these materials or their distribution form
the basis of, or be relied on in connection with, any contract or investment decision in relation to any securities.

The materials might contain forward-looking statements based on the currently held beliefs and assumptions of the
management of ORIOR AG, which are expressed in the management’s own opinion, reasonable. Forward-looking
statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results,
financial condition, performance, or achievements of ORIOR AG, or industry results, to differ materially from the
results, financial condition, performance or achievements expressed or implied by such forward-looking
statements. Given these risks, uncertainties and other factors, recipients of this document are cautioned not to
place undue reliance on these forward-looking statements. ORIOR AG disclaims any obligation to update these
forward-looking statements to reflect future events or developments. Opinions and forward-looking information
presented herein are based on general information gathered at the time of writing.
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ORICR
CEO Statement

Another ORIOR 2020 goal is reached

— ORIOR remains a stable and financially strong food group.

—  ORIOR has achieved solid growth in Switzerland including bolt-on acquisitions.

— ORIOR has steadily improved its operating results, supported by high cost efficiency.

— ORIOR remains the market leader in existing and new product niches.

— ORIOR is the most innovative food group in Switzerland, and owns strong and unique brands.
— ORIOR is European.

—  ORIOR offers shareholders an attractive dividend yield and has steadily increased its dividend
payout.

Statement on the first half of 2016
—  Good first half in 2016, despite persisting challenging conditions.

— Measures and initiatives introduced under the ORIOR 2020 strategy are having a positive effect on
operating performance.

— Higher volumes in the Swiss business.
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ORIOR

Agenda

Good first half 2016

l. ORIOR Group's key figures: Operating results increased across the board
. Key figures by segment

. Consolidated income statement and balance sheet

IV.  Update on ORIOR 2020 strategy

ORIOR 2020 - ORIOR is European

l. ORIOR 2020 — ORIOR expands in Europe

Il.  Perfect strategic and cultural fit

. Core business in attractive premium fresh convenience market strengthened
V. Autonomous ORIOR competence center in Europe

V.  Transaction parameters

Outlook for the second half of 2016

Appendix
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ORIOR

Good H1 2016, operating results improved

Revenues EBITDA

Net profit

CHF 239.5m CHF 22.7m CHF 15.5m CHF 12.1m
-0.8% +1.3% +3.0% +17.4%
Volume growth EBITDA margin EBIT margin Net profit margin
Switzerland 9.5% 6.5% 5.1%

+20 bps +24 bps +78 bps
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Switzerland with positive volume growth

Revenues H1 2015
CHF 241.5m

Export
-0.4%

Switzerland
Volume

+0.4%
[

Switzerland
Price/Mix
-0.8%

Revenues H1 2016
CHF 239.5m

— Export business declined due to change in the business model for the export of vegetarian
and vegan specialities under the “Nature Gourmet” brand and market pressured
Biindnerfleisch exports.

— Switzerland with positive volume growth and pricing pressure.

Sales declined to CHF 239.5m, or -0.8% vs. prior-year period:

Growth drivers are vegetarian and vegan specialities, snacking concepts, seafood and BBQ
as well as the “Rapelli” and “Albert Spiess” brands.

ORIOR
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QRIQR
Operating results and margins improved

D&A
OPEX CHF +0.2m
CHF +1.0m
Gross profit
CHF -0.7m

EBIT H1 2015 EBIT H1 2016
CHF 15.0m (6.2%) CHF 15.5m (6.5%)

—  Good gross profit margin of 39.7% (+3 bps) thanks to cost efficiency and continuous
strengthening of portfolio mix and focus on core product groups.

—  EBITDA up 1.3% to CHF 22.7m; margin +20 bps to 9.5% thanks to high cost
discipline and operational efficiency gains.

— Increase in marketing spending.
—  EBIT up 3% to CHF 15.5m; margin +24 bp to 6.5%.
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ORIOR segments

Convenience Refinement Corporate

Category pioneer Strong, well-known brands and Export

Fredag Le Patron Pastinella  Rapelli Spiess Méfag Export

FREDAG

REDAG ) | (1 ab ?fi

NATURE
GOURMET

(fabox (@ Fabo

NATURE
GOURMET

T

ORIOR
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Convenience Segment

ORIOR

CHF million Jan - Jun 2016 Jan = Jun 2015

Ain %
Revenues 95.4 97.6 -2.2%
EBITDA 13.3 13.7 -3.0%
as a % of revenues 14.0% 14.1%
EBIT 10.6 1M1 .
as a % of revenues 11.2% 11.4%
Capex 1.1 1.5

CONVENIENCE

. . . . . % of total
— Revenues and operating results primarily marked by change in business model for the as » orfotalgrotp

export of the vegetarian and vegan specialitites (inter-segment sales) and challenging 39.4%
fresh pasta business due to competitive pressure from foreign suppliers.

— Vegetarian and vegan concepts, seafood and innovative snacking concepts —
increasingly in grab-and-go formats — are the growth drivers, underscoring the
segment's strong innovation skills.
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Refinement Segment

CHF million Jan - Jun 2016 Jan = Jun 2015

Ain %
Revenues 144.8 144.8 0.0%
EBITDA 11.7 11.0 +5.7%
as a % of revenues 8.1% 7.6%
EBIT 7.9 71 i
as a % of revenues 5.4% 4.9%
Capex 1.4 3.1

— Positive sales growth with third parties; growth drivers are the heritage brands

“Rapelli” and “Albert Spiess” with rebranding and product concepts as well as with

the BBQ and snacking product lines. Méfag delivered another good performance

with its innovative regional specialties.

— Relevant improvement in profitability thanks to continuous efforts on portfolio mix
optimisation, strict cost management and operational efficiency gains.

ORIOR

REFINEMENT
as % of total group

57.4%
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Corporate and Export Segment

CHF million Jan - Jun 2016 Jan - Jun 2015

Ain %
Revenues 9.6 10.0 -4.0%
EBITDA -2.3 -2.4

— Revenues declined due to the change in the business model for the export of

vegetarian and vegan specialities and adverse market environment for
Blndnerfleisch exports.

ORIOR

CORPORATE
AND EXPORT

as % of total group

3.2%
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Consolidated income

statement (1/2)

CHF million Jan - Jun 2016 Jan - Jun 2015 Ain%
Revenues 239.5 241.5 -0.8%
Cost of sales —144.5 -145.8
Gross profit 95.0 95.8 -0.8%
as a % of revenues 39.7% 39.7%
OPEX —72.3 -73.3
EBITDA 22.7 22.4 +1.3%
as a % of revenues 9.5% 9.3%
Depreciation + amortisation -7.3 -7.4
EBIT 15.5 15.0 +3.0%
as a % of revenues 6.5% 6.2%

ORIOR
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Consolidated income statement (2/2)

ORIOR

CHF miillion Jan - Jun 2016 Jan = Jun 2015 Ain%
EBIT 15.5 15.0 +3.0%
as a % of revenues 6.5% 6.2%

Net financial income/expense -0.8 -2.1

Pre-tax profit 14.6 13.0 +13.1%
as a % of revenues 6.1% 5.4%

Income taxes -2.5 -2.6

Net profit 121 10.3 +17.4%
as a % of revenues 51% 4.3%

—  Net profit up 17.4% to CHF 12.1m; margin +78 bps to 5.1%.

— Last year, due to the removal of the EUR/CHF floor on 15 January 2015, negative

currency translation effects arising from the revaluation of balance sheet items
denominated in foreign currency had a net negative effect of CHF 1.1m on the

financial result.

August 23, 2016
Page 13



Consolidated balance sheet

CHF million 30.06.2016 30.06.2015

Current assets 146.0 36.2%  143.1 35.1%
Property, plant and equipment 77.2 82.5
Intangible assets 179.1 180.4
Deferred tax assets 0.8 1.5

Total assets 403.1 1000% 407.5 100.0%
CHF million 30.06.2016 30.06.2015

Total liabilities 179.5 445%  184.4  453%
Equity 223.6 55.5%  223.1 54.7%
Total liabilities and equity 403.1 1000% 407.5 100.0%

—  Further strengthening of the balance sheet:

— Net debt position reduced from CHF 73.4m to CHF 47.8m.
— Improvement in Net debt/EBITDA ratio from 1.52 to 0.98.
— Improvement in equity ratio from 54.7% to 55.5%.

— Solid balance sheet is the foundation for a continued attractive dividend policy and

the financing of future growth.

ORIOR

August 23, 2016
Page 14



ORIOR

Agenda

Good first half 2016

l. ORIOR Group's key figures: Operating results increased across the board
. Key figures by segment

. Consolidated income statement and balance sheet

IV.  Update on ORIOR 2020 strategy

ORIOR 2020 - ORIOR is European

l. ORIOR 2020 — ORIOR expands in Europe

Il.  Perfect strategic and cultural fit

. Core business in attractive premium fresh convenience market strengthened
V. Autonomous ORIOR competence center in Europe

V.  Transaction parameters

Outlook for the second half of 2016

Appendix
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EXCELLENCE IN FOOD

ORIOR 2020 - Goal: steady value creation
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EXCELLENCE IN FOOD

Strategic pillars

Brand

House of
Innovation

Agility and The ORIOR

cost efficiency responsibility We are ORIOR

strengthening
and expansion

August 23, 2016
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ORIOR
House of Innovation

—  Consumer insights: Identify new needs/trends at an earlier stage, gain a better
understanding of hybrid consumers, food scouting.

—  Concept innovations: New formats for established and new market niches, existing
retail floor space and new sales channels, including new services.

—  Category innovator thanks to competence centre model: Focus, flexibility and
speed (concept 30 days).

—  Strengthen our innovation competence through the new organisation.

Steady value
creation

A snapshot of projects and measures under way

- Group Innovation Manager (Champion Model); Oscar Marini since 1 January 2016

- Innovation Champions: 3-year pipeline 2016-2018 per competence centre

- 360° innovation across the entire value chain

- Additional resources allocated for R&D and innovation

August 23, 2016
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House of Innovation

New products

Vegetarian patés

S
[{@)9

PASTINELLA
— —
UN AMORE OF PASTA

&85  Kuchenteig
Pite & giteau brisée
aha Pasta per crostate

Pie crust ahal
Gluten-, lactose- and wheat-free

NE
ACANEL S

Salametti with fresh wild garlic

o
PASTINELLA

—
UN AMOAE 01 PASTA

Rapelli

tan

SALSICCIA

DI POLLO

Poultry sausage

zzzzzzzzzzzzzzzz
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ORIOR

House of Innovation

New products
FREDAG

ok

coot fine - win time

Crusted perch fillets

Cornatur grill mix

[_TRWREE AN Albert-
cueTT) Y2CSS
o
2 Vegi-Thek
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s
Brand strengthening and expansion

— Better differentiation of core brands and increase brand awareness.

—  Take advantage of modern communication tools to reach out to consumers more
effectively and efficiently (Facebook, digital communications, etc.).

—  QGreater focus on in-store concepts that enable direct interaction with consumers at
point-of-sale (Impulse purchase).

—  Selectively build and expand Group marketing capabilities (Champion Model).

Steady value
creation

A snapshot of projects and measures under way

- Rapelli's new visual identity; successfully launched in February 2016

- Repositioning of all core brands; currently Noppa's and Le Patron

- Additional investments in marketing; increased again in H1 2016

August 23, 2016
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ORIOR
Agility and cost efficiency

—  Strengthen competence centre model: flat hierarchies shorten decision-making
processes and bring the organisation closer to customers and consumers.

—  Take advantage of the Group’s strengths:

v" Create efficiency advantages through common systems and processes and joint
optimisation projects

v" Create know-how advantages with the functional Champion Model
—  Continuous optimisation of production and process workflows.

—  Continuous optimisation of product portfolios.

Steady value
creation

A snapshot of projects and measures under way

- Champion Model; innovation, Sales Retail, Sales Food Service

- Procurement project; ongoing implementation

- Plant development planning; thorough analysis with 5-year plan per site and
Group-wide; RUti site integrated into Root site, transfer of production in
Hildisrieden to site in Oberentfelden

- Portfolio analysis: Focus of 2020 strategy updates

August 23, 2016
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ORIOR

The ORIOR responsibility (sustainability)

— Sustainability is part of our core business and the foundation of Excellence in Food.
— We embrace responsibility throughout the value chain.

— Sustainable procurement of raw materials, environmental responsibility and humane
treatment of farm animals (animal welfare).

— Further reduction of food & non-food waste, energy consumption and wastewater
at our production plants. Reduction of packaging for consumers.

— Continuous renewal of product range with products that have natural ingredients
and no artificial additives, and recipes with reduced levels of sodium and sugar.

— Competent employees who constantly receive training and development.

Steady value
creation

A snapshot of projects and measures under way

- Sustainability reporting with monthly reviews/measures

- ORIOR Campus: Leadership training

August 23, 2016
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ORIOR

Agenda

Good first half 2016

l. ORIOR Group's key figures: Operating results increased across the board
. Key figures by segment

. Consolidated income statement and balance sheet

IV.  Update on ORIOR 2020 strategy

ORIOR 2020 - ORIOR is European

l. ORIOR 2020 — ORIOR expands in Europe

Il.  Perfect strategic and cultural fit

. Core business in attractive premium fresh convenience market strengthened
V. Autonomous ORIOR competence center in Europe

V.  Transaction parameters

Outlook for the second half of 2016
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ORIOR

EXCELLENCE IN FOOD

ORIOR expands in Europe

Acquisition of Culinor Food Group

culinor

23 August 2016

Daniel Lutz, CEO
Ricarda Demarmels, CFO



ORIOR

Another ORIOR 2020 goal is reached

ORIOR in the year 2020

ORIOR remains a stable and financially strong food group.

ORIOR has achieved solid growth in Switzerland including bolt-on acquisitions.
ORIOR has steadily improved its operating results, supported by high cost efficiency.
ORIOR remains the market leader in existing and new product niches.

ORIOR is the most innovative food group in Switzerland, and owns strong and
unique brands.

ORIOR is European.

ORIOR offers shareholders an attractive dividend yield and has steadily increased its
dividend payout.
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ORIOR

Acquisition of Culinor Food Group — an overview

culinor

ORIOR 2020 - ORIOR is European. ORIOR is acquiring Culinor Food Group, a company
with annual sales of about EUR 88m; Filip De Spiegeleire, CEO Culinor, appointed to
Management Board of ORIOR.

Strategic fit: Strengthening of core competence in the attractive premium fresh
convenience market in retail and food service markets.

Cultural fit: The Culinor team lives the same values as ORIOR: Pioneer spirit,
entrepreneurship and the constant pursuit of Excellence.

Attractive market: Premium fresh convenience food is growing as daily routines
and eating patterns become less and less standardised.

Benelux countries: Attractive fresh convenience food market with strong
innovation skills.

Market leadership: Thanks to long-standing partnerships and customer
relationships and thanks to the extensive range of top-quality products.

Innovation competence: Close to customers and the market; passion for
culinary delights and indulgence; agile structure the basis for launching new
product and service concepts.

Technology: Modern systems and processes with a variety of technologies for producing
premium fresh convenience food.

ORIOR Europe: Culinor is the new European ORIOR centre of competence.

August 23, 2016
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ORIOR

Culinor in the context of ORIOR M&A strategy

— M&A strengthens the core business:

Expand market position, strengthen innovation power, capture cost/efficiency gains.

— No change in dividend policy.

The four areas of M&A strategy

Bolt on New business
acquisitions in segment in
Switzerland Switzerland
Small/midsized Food producer with
“unpolished a new product
diamonds” that fit category. New
well with our current competence centre
product portfolio. in Switzerland.

Acquisitions
abroad

Competence centre
outside Switzerland

that strengthens our
core business.

Alternative
business
models

Institutionalized out-
of-the-box mindset.
Idea generation
workshop, creativity
team, new pathways
and concepts.

Cooperation: Proactively pursued, may in some §ases serve as a stepping stone to a future takeover.

"Diversification of market
presence = Sustainable
internationalisation”
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In line with all M&A criterias

ORIOR

EXCELLENCE IN FOOD

Large enough

Entrepreneur - .
P Specialised in | to become an

and
management
stay in the
company

Strong position

i its domestic Diversified Long-term

premium fresh | independent customer and partnerships

convenience ORIOR market with distribution and customer

h . . .
food competence pgotcoevr\ll:ial footprint relationships
centre

culinor

ORIOR

Innovation
leader in
growth
segment
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ORIOR

Together we continue the two success stories

Founding Expansion of Acquisition of Country Chef:
of Culinor production in Belgium and Tasty Food
culinor Destelbergen Factory
1989 2003 2004 2011 2014 2016
Acquisition Acquisition of Acquisition
of Covifood Hot Cuisine of Vaco
// ORIOR Holding SA /' Management // IPO // Acquisition of Acquisition of
, established; buyout / ;. Mofag Culinor Food
/ purchase of 15 firms / / / Group
é é é é
1992 1993 2006 2008 2010 2011 2012 2014 2016
» » » »
Stake in Rapelli / Acquisition of // Acquisition of // Acquisition of Noppa ,/
acquired; acquisition , Albert Spiess AG , Keller SAand AG; divestment of ,
of Trinca / / Bernatur / Lineafresca /
______ - _—— i —— — —_——_—————— _——————
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ORIOR
Common values unite

— Pioneer spirit, entrepreneurship and the constant pursuit of Excellence.

— Culinor CEQ, Filip De Spiegeleire, will become CEO of ORIOR Europe and a
Management Board member of ORIOR AG.

— The entire management team at Culinor Food Group will remain with the company.

DNA of Culinor Food Group Management team of Culinor Food Group

If we want to
then Ie_t.gf
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ORIOR
Entrepreneurial team, powering into the future

Culinor CEO, Filip De Spiegeleire, will become a new member of the Management
Board of ORIOR AG

V. N h
Daniel Lutz Ricarda Demarmels Bruno de Gennaro Filip De Spiegeleire
CEO ORIOR Group CFO ORIOR Group CEO ORIOR Segment CEO ORIOR Europe

Convenience (CH)

August 23, 2016
Page 32



ORIOR
Attractive market environment

Annual market growth in BE+NL"

B Packaged Food
Chilled Ready Meals

3.2% 3.1%
2.9%

27%
2.2% 2.3%

2.4%

2015A 2016E 2017E 2018E 2019E 2020E

— Convenience Food addresses new consumer needs; shifting structure of daily routines in today’s
modern age calls for quick, smaller meals.

— The trend towards fresh and healthy nutrition will continue: agile and modern production
technology makes it possible to address this trend.

" Basierend auf Euromonitor (2015) fiir «Chilled Ready Meals» und «Packaged Food» August 23, 2016
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ORIOR

Highly popular in the Benelux

Per capita spending on Chilled Ready Meals"

22€

14€
12€
Chilled Ready Meals Chilled Ready Meals Chilled Ready Meals
(BeNeLux) (Switzerland) (Westeuropa)

— Life style and consumer preferences with high affinity for quality and enjoyment mirror the
highly developed premium fresh convenience market in the Benelux.

— Obvious preference for traditional cuisine in the Benelux market, international competitors have a
limited influence.

— Successful development and expansion of new niches in the premium fresh convenience market
in Europe offers business potential.

" Basierend auf Euromonitor (2015) fir «Chilled Ready Meals», Kaufkraft-adjustiert. August 23, 2016
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Leading producer in the Benelux

— Broad product portfolio and strong positioning in the attractive premium
fresh convenience market.

— Operates four production sites and one logistics centre in Belgium.

— Outstanding portfolio of food service and retail clients.

Ready Meal Components

Ultra Fresh

‘Carrefour

Puree - Purée
Aardappel
Pommes deterre

zzzzzzzzzzzzzzzz

Ovendish
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ORIOR

EXCELLENCE IN FOOD

Multiple technologies

— Ultra fresh

£

\arkendzppe

Escaiope

Schwenestesk
iasges

X

TIME FOR '

PASTA W&
¢

Carrefour g | s 3 Posei R = Carrefour
terzmon s ‘ : e
WATERZOO! DE POULET. - = Spinazie - Epinards

Hotfill

| 25 4504 ]
LT
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Traditional local cuisine and innovative specialities
— Leading producer of traditional local cuisine and trendsetter of innovative specialities.

Traditional local cuisine Innovative specialities

Vol-au-vent =
i

Carrefour

Puree - Purée
Aardappel
Pommes deterre

TIME FoR

RICE
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ORIOR

Culinor as an autonomous competence centre within
ORIOR Group

Convenience Refinement Corporate and
Category pioneer Strong traditional brands Export
Fredag Le Patron  Pastinella Rapelli Spiess Méofag Culinor Spiess
Europe
Hbert s
FREDAG Oyﬁ..ﬁ?” ORIOR
culinor Aport.
Speoss

NATURE
GOURMET

v

Carrefour
Pures - Purée.
Aardappel

Pommes deterre 1 , . cu I i nor
~ i 3 — =
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ORIOR

ORIOR sites

— Modern and scalable production and logistics centres
enable direct market access oo :
Rapelli SA, Stabio ;

T T Partnership

Deli specialties such as salami, ;
with Tofutown : ;

cured ham and coppa :

Destelbergen

Production of oven and fresh

culinor prepared meals

Albert Spiess, Schiers :
' Blindner specialties such as :
Bindnerfleisch and Salsiz

i Gent

Production of cuisson sous-vide, chef

: meals, menu components Mofag, Zuzwil ;

Furstenlander specialties such as .

| Destelbergen Mostbréckli and ham products

: Logistics center for packaging,
' transport, raw materials receiving Fredag AG, Root .
Chicken specialties, meat :

; Olen convenience, veggie/vegan -

' Production of ultrafresh menus and

sous-vide products Le Patron, Bockten

Pates and terrines, prepared meals
and ready-made meal components !

]
1
1

1 v ]
o \ 1

- Herselt P o

: Production of ready meals and

H 1
Ll v I
1

| oven dishes  [RRSS d i Vo Pastinella, Oberentfelden i
e ' ORIOR/Spiess ! Fresh, ltalian-style pasta with and
Europe i without fillings
yooooeee— ;

Note: Countries shaded with diagonal lines represent ORIOR's current export markets. August 23, 2016
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ORIOR
Transaction parameters

— In line with ORIOR 2020 strategy and ORIOR's M&A priorities.
— 100% of Culinor Food Group's shares will be acquired.
— The transaction is expected to close at the end of August 2016.

— The purchase price is financed with borrowed capital; existing credit lines are being tapped.

Convenience Refinement Corporate and
Category pioneer Strong traditional brands Export
Fredag Le Patron  Pastinella Rapelli Spiess Méfag Culinor Spiess
Europe
<, 1914 2 Abperts
FREDAG : oA elli
PR ) WHabeu X astineia i C’S/)Ol&(j WHG ORIOR

LLLLLLLLLLLLLL

culinor

NATURE
GOURMET
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Outlook




ORIOR

Outlook for the second half of 2016

— Very challenging market and pricing environment.
—  The raw material market remain challenging.

—  We expect more positive impacts on our operating performance from the measures and
initiatives that we have introduced.

—  The vigorous implementation of the ORIOR 2020 strategy will remain a priority with a
special emphasis on innovation and our well-established and well-known brands.

— ORIOR expands into the European market: Successful integration of Culinor Food
Gourp as an autonomous ORIOR competence center in Europe.

—  The goals with respect to steady value creation laid out in the ORIOR 2020 strategy are
unchanged.

August 23, 2016
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ORIOR
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Qur ambition: .
Excellence in Food

We are striving for uniqueness
and offering best quality
in order to surprise
our consumers time and again
with inimitable

food moments.

ORIOR

EXCELLENCE IN FOOD

ORIOR
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ORIOR
Share information

Listing SIX Swiss Exchange Share price on 30.06.2016 CHF 65.90
Security number 11167736

ISIN code CHO11 1677 362

Ticker ORON

Shareholders who own more than 3 % of

P t rati
oo 470 446 452 423 405 Ernst Géhner Stiftung (CH) 10.46 %
. UBS Fund Management AG (CH) 621 %
Dividend per share 203 200 197 195 1.93
in CHF Schroders Plc (GB) 488 %
- ORIOR's attractive dividend policy was confirmed in the ORIOR Rolf U. Sutter / Gruppe (CH) 337 %
2020 strategy and a steady increase in the absolute dividend in
coming years is  targeted Swisscanto Fondsleitung (CH) 3.28%
Credit Suisse Funds AG (CH) 311 %
Stock information / data 30.06.16 30.06.15 Calendar
. o CHE
Share price on 30.06. nCH €350 56.80 28.02.17  Publication of 2016 annual results
YTD high in CHF 68.00 61.70 28.02.17  Publication of 2016 annual report
YTD low in CHF 52.00 49.25 28.03.17  7th Annual General Meeting
Market cap CHF million 390.5 336.54 22.08.17  Publication of 2017 interim results
Earnings per share in CHF 2.05 1.75
Operating cash flow per share in CHF 3.17 2.35
Shareholders’ equity per share in CHF 37.77 37.75
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